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“ I m p r o v I n g  Q u a l I t y  o f  l I f e  t h r o u g h  a g r I b u s I n e s s  t r a n s f o r m a t I o n ”

A r t i c l e

Innovation weeek exbihtion

A valuable database also en-
sures that details of all farmers 
and their supplies are captured, 
which in turn ensures targeted 
communications based on loca-
tion.

The platform also presents an 
opportunity for farmers to re-
ceive information and training 
on a range of topics including 
efficient practices and weather 
changes that may impact crop 
quality and productivity. 

Speaking on digitization of the 
agriculture value chain in Tan-
zania, Deputy Minister of Agri-
culture Hussein Bashe says he 
welcomes such innovations as 
M-Kulima as important factors to 
help boost the sector and allow 
the country to achieve its devel-
opment goals.

“This connected farmer platform 
designed by Vodacom Tanza-
nia has started addressing gaps 
in access to critical information 
and services for farmers. It is our 
belief that innovations such this 
will be a major catalyst for devel-
opment in this important sector. 
I am pleased to see the private 
sector playing an active part in 
this endeavour,” Mr Bashe said.

The M-Kulima platform ensures 
that payments are made and re-
ceipts provided through mobile 
money, thus also creating trans-
parency and reducing fraud. 
Farmers are also able to access 
bank loans and make repay-
ments effectively. 

Ekko Oosterhuil, managing di-
rector of Silverland Tanzania 
who are now using the platform, 
said digitizing the value chain is 
in line with the company’s long-
term strategy to empower small-
holder farmers with high quality 
materials and link them to crop 

markets.

“We believe M-Kulima will help 
us connect better with remotely 
located farmer groups and co-
operatives that are our main tar-
get,” Mr Oosterhuil said.

According to Vodacom, the sim-
ple-to-use platform will ensure 
that farmers are not left behind 
as far as the use of technology is 
concerned.

 In order to ensure that the plat-
form is accessible to all, partic-
ularly those in rural areas who 
do not have access to phones, 
Vodacom says measures have 
been put in place to ensure that 
all farmers will access the gad-
gets so that others are not disad-
vantaged. 

‘This platform has already been 
successfully tested in Tanza-
nia as well as other countries 
in West Africa such as Nigeria 
where small holder farmers are 
already benefitting from its exis-
tence,” Mr Dhillon said. 

According to Vodacom, at least 
five million people on the con-
tinent are already using the 
M-Kulima platform. In Tanzania, 
more than 20,000 smallholder 
farmers have been profiled since 
January 2020 and by the end of 

the year an estimated 300,000 
will be ready to be introduced to 
the platform. 

Vodacom is seeking partnerships 
with banks, farm input suppliers 
and relevant government bodies 
like the Tanzania Corporative De-
velopment Commission (TCDC) 
to extend M-Kulima services to 
more AMCOS which it is believed 
lack the digital literacy and nec-
essary tools to allow them to dig-
itize their operations. 

We have had a 
good experience 
with M-Pesa and 
we hope this too 
will go down well 

just like the M-Pesa 
platform. We want 

to revolutionize 
the agricultural 

industry in 
Tanzania just like 

we did with the 
financial sector

Vodacom Business Director,
 Arjun Dhillon. 
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Yohanne Ibrahim Kaduma
Managing Director- PASS TRUST 

MESSAGE FROM THE MANAGING DIRECTOR- PASS TRUST

Dear Readers
 
Greetings, 

I take this opportunity to thank the Founders’ Committee, 
the Board of Trustees and all our stakeholders for the warm 
welcome accorded to me as the new Managing Director of 
the Private Agricultural Sector Support (PASS) Trust. 

It is an honour to lead this organization in implementing 
its main objective of stimulating investment and growth in 
private sector-led commercial agriculture and related sectors 
through access to finance.

With over 20 years in operation, there is no doubt that 
PASS Trust has accumulated a lot of useful knowledge on 
agricultural best practices and built the required networks to 
benefit from this knowledge.

I am happy that the Agribusiness Magazine, being the 
premier agricultural publication in Tanzania, has become 
an important segment of the Trust’s commitment to sharing 
this knowledge and providing a platform through which 
stakeholders can engage, sharing and accessing  that is useful 
in decision making. 

Covid-19 challenges notwithstanding, we have now 
entered the final stretch of the year 2021. A lot has happened 

in the agricultural sector that has impacted the agricultural 
landscape both positively and negatively. 

The Agribusiness Magazine is here to share with you these 
transformations and their impact through well researched 
and professionally presented content.

As a production of PASS Trust, there is no doubt that 
readers are getting a sector-wide picture targeting commercial 
agriculture, fisheries and livestock production and their 
value chains that include agrichemicals and farm machinery 
production and distribution as well as markets and linkages.

We understand that information and knowledge sharing 
among stakeholders is key in ensuring a more vibrant 
sector. We are happy that our stakeholders who include 
financial institutions, the Government, donor institutions, 
higher institutions of learning, credit institutions, and 
research institutions  among many more,  have become key 
contributors of articles in the Agribusiness magazine. 

We shall constantly strive for excellence and relevance in 
our reporting and ensure that stakeholders get what they 
want to read. The Agribusiness Magazine shall remain the 
top platform for stakeholders to share information on best 
practices and opportunities while learning from each other 
for purposes of stimulating growth and development of the 
sector. 

Thank you 

Yohanne Ibrahim Kaduma
Managing Director- PASS TRUST 
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It is with great pleasure that we present to you 
the 4th edition of the Agribusiness Magazine, 
a production of the Private Agricultural Sector 
Support (PASS) Trust.

I am glad that this publication continues to 
cement its space as Tanzania’s premier agricultural 

industry journal as its production numbers increase 
with each edition. 

I am also happy to note that we have increased 
subscribers to the international level as we strive 
to connect Tanzania’s agricultural sector to the 
rest of the world. 

In this edition, we have captured intriguing 
stories from the grassroots that demonstrate 
how organizations are playing a catalytic role in 
improving agricultural industry performance 
from the bottom level upwards. 

We have also brought to you articles from 
our various segments covering the roles of 
women and youths in agriculture, innovations 

in agriculture, and mechanization in agriculture 
among others. I have no doubt that our readers 

will find them interesting.
I would like to sincerely thank our readers for 

constantly engaging with us and our advertisers to 
maintain this publication in circulation.

We shall continue providing space for experts who wish to 
contribute towards knowledge and information sharing on topical 
issues encompassing various agricultural fields through this 
platform. 

To submit your article for consideration in this publication, 
comments, or compliments, please send to bhoke.bevin@pass.or.tz

Wishing you all an enjoyable time as you read our final issue of 
2021.

And hoping for more engaging content in the year 2022.

Thank you 
Bevin Angellah Bhoke 

 
 Bhoke.bevin@pass.or.tz 

WORD FROM THE EDITOR 

Bevin Bhoke 

Editor



Professional spray service 
providers play a critical 
role in ensuring that 
farmers access quality 

agrochemicals for their crops. 
Proper use of agrochemicals 
reduces the risks for human 
health and the environment while 
ensuring increased crop production 
through effective control of pests 
and diseases. 

On the other hand, lack of 
adequate information about 
agrochemicals, their limited 
availability, unqualified distributors, 
limited financial capacity to afford 
them, and lack of skilled spray 
service provision have been 
challenges that continue to affect 
not only cotton production in the 
Lake Zone but farming activities in 
the region as a whole. 

A recent innovation by Gatsby 
Africa’s Cotton and Textiles 
Development Program targeting the 
Lake Zone is proving to be a success 
in the quest to professionalize the 
supply and even demand of safe 
and environmentally responsible 
spray services.  The Spray Service 
Providers (SSP) intervention was 
introduced in 2019 and piloted in 
eight district councils in the Lake 
Zone by Gatsby Africa in partnership 
with the Tanzania Plant Health 
and Pesticides Authority (TPHPA, 
formerly TPRI). Through this 
initiative, youth groups comprising 
mostly farmers from Igunga, Meatu, 
Maswa, Bariadi, Busega, Itilima 
and Kakonko districts have been 
trained to become professional 
spray service providers.

Youths at work; Some of the trained Spray Service Providers spraying cotton farms.

Continued PG 8
A spray service provider works on his spray 
equipment in the farm  
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How Gatsby Africa’s intervention is supporting farmers to 
maximize on safe agrochemicals application and creating 
youth employment in Tanzania’s Lake Zone

Towards professionalizing 
agrochemicals supply and 
spray services in Tanzania
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nia as well as other countries 
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January 2020 and by the end of 

the year an estimated 300,000 
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with banks, farm input suppliers 
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like the Tanzania Corporative De-
velopment Commission (TCDC) 
to extend M-Kulima services to 
more AMCOS which it is believed 
lack the digital literacy and nec-
essary tools to allow them to dig-
itize their operations. 

We have had a 
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we hope this too 
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we did with the 
financial sector
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Arusha, Tel:     027 255-2970765/6/7
Dar es salaam. Tel:  022-2861542,
   022-2861547  www.cmcmotors.com/tanzania/

Partnership agreement 
signing; Stuart James 
Leishman  from 
Hughes Agricultural 
Tanzania LTD and Killo 
Lusewa ,Managing 
Director of PASS 
Leasing Company LTD 
display a working 
agreement entered 
between the two 
companies.



“We understand that chemicals 
such as pesticides, fungicides and 
herbicides - if not used safely - are 
responsible for acute and chronic 
illnesses among communities. We 
are therefore working to promote the 
correct application of these chemicals 
and reduce the risks to human health 
and the environment,” says Sunday 
Mtaki, Gatsby Africa’s manager in 
charge of farmer support services.

Ramadhani Kilewa, senior 
researcher at TPHPA, explains that 
the authority was responsible for 
the preparation of training manuals, 
timetables, training of stakeholders 
both theory and practical aspects 
within the classroom and in the 
fields, and ensuring availability of all 
teaching equipment during the entire 
SSP training program.

Through extended partnerships 
with other agricultural research 
institutions such as MATI-Ukiriguru 
and TPHPA, over 1,000 youths and 30 
agricultural extension officers were 
trained in pesticide application. The 
youths are now using their new skills to 
earn a living by hiring out their services 
as certified professional agrochemical 
spray service providers to the villages. 
To be granted licenses for the job, they 
must receive a certificate from TPHPA 
as the recognised training institution 

under section 37, sub-section 3 of the 
Plant Health Act No 4 of 2020.

The spray service providers must 
also acquire personal protective 
gear, Knapsack sprayers or low 
volume pump sprayers along with the 

business skills to market their services 
to farmers. 

“We used to deal more with pests, 
but now we are capable of handling 
even diseases because we have been 
trained on how to identify them. 

A R T I C L E
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Igunga District Agricultural Irrigation and Cooperative Officer Grace Nyamwanji with other agricultural officers and Gatsby Africa’s 
Farmers Support Officer  for the Lake Zone Michael Kahindi 

Sunday Mtaki- Manager in charge of Farmer 
support services, Gatsby Africa 



Cotton farmers in our villages now look to us 
to identify and solve their problems,” says26-
year-old Ngassa Masanja, one of the newly 
trained service providers from Ipumbulya 
village, Igunga district.

In the first six months of 2021, the 
30-member group of Tujikomboe youth which 
Ngassa is a member has provided the service 
to a total of 1,281 farmers at a price of Tshs 
3,000 per acre. “We are now role models in 
our village. Before I became a qualified SSP I 
used to operate like other farmers, harvesting 
around 700 kilograms of cotton from my four-
acre piece of land. But now that I know how to 
deal with pests and diseases on my own farm, 
I can harvest between 2,000-3,000 kilos every 
season,” Masanja states.

“I had never harvested four tonnes of 
cotton in my life; in fact, I had never pocketed 
one million (Tanzanian) shillings at a go. But 
now that is what I make,” says Abel Mahona, 
another beneficiary from Ipumbulya village.

A few kilometres away in Mwamashimba 
village, another youth group is also beaming 
in glory. The 12 youths of the Mwamashimba 
sprayers group have been instrumental in the 
village’s increased cotton production over the 
months.

“Through Gatsby Africa and TPHPA, I now 
have more knowledge on how to deal with 
pests and diseases. Apart from my own 
farm which has really improved, I am able 
to support other farmers also improve on 
production through ensuring they have access 
to my services when they need them,” says 28-
year old Mayunga Dwasi, an SSP beneficiary 
from Mwamashimba village.

Born into a cotton growing family, Mayunga 

says his relatives too have benefited from his 
services. He however admits that there are still 
many challenges.

“Many are the times when we have visited 
a client and found that the pesticide he is 
asking us to spray is not what is required to 
deal with the problem at hand. We ask them 
to purchase the required pesticide because 
we do not want to do something wrong. Some 
listen to us and purchase the correct pesticide, 
but others insist that we use what they already 
have,” says Mayunga.

According to Mayunga and other members 
of the Mwamashimba youth group, cases of 
farmers using wrong pesticides on their crops 
are prevalent because of lack of varied options 
supplied by the local AMCOs. However, with 

Young entrepreneurs spraying a cotton field to protect the crops from destructive pests in the Lake zone

Youths loading cotton onto a lorry  ready for the 
market 
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We used to 
deal more 
with pests, 
but now we 
are capable 
of handling 
even diseases 
because we 
have been 
trained 
on how to 
identify 
them. Cotton 
farmers in our 
villages now 
look to us to 
identify and 
solve their 
problems.
Ngassa 
Masanja
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the knowledge acquired and the 
networks created, they are hopeful 
that soon they will open their own 
agro dealer shops where they can 
have a variety for the farmers to 
choose from. 

“I feel helpless when a farmer 
insists that I use a wrong pesticide 
when I know he will lose out on his 
harvest,” says Mayunga.

He notes that lack of proper 
knowledge about the right 
agrochemicals to use, coupled with 
lack of finances to buy them and non-
access to professional agro dealer 
services, have been contributory 
factors to poor crops production by 
most farmers. 

“Sometimes we are called in by a 
farmer when the damage has already 
been done and we cannot salvage 
anything. Even if you want to buy the 
proper agrochemicals, the shops are 
often too far away because there are 
no village based agro dealers,” he 
says. 

Michael Kahindi, senior officer 
in charge of SSPs, says there are 
opportunities for groups to follow 
compliance procedures and aggregate 
agro-chemicals to sell to their fellow 
farmers. 

Notwithstanding, the 

Mwamashimba village youths 
applaud TPHPA and Gatsby Africa 
for the initiative that has created 
opportunities for them to earn a living 
through agriculture. They say they 
have been trained not to focus on the 
correct use of sprays only but also on 
the prevention of pests and diseases.  
Kilewa of TPHPA says:  “This training 
program has created employment 
for the youths regardless of their 
education levels and localities. The 
youths are now playing a huge role 

in protecting farmers from chemicals 
exposure since they are able to do 
this professionally using available 
protective gear.”

Local government administrators 
are also happy with the implementation 
of the program. According to Igunga 
District Agricultural Officer (DAICO) 
Grace Nyamwanji, the intervention 
by TPHPA working in partnership with 
MATI-Ukiriguru and Gatsby Africa 
in introducing the SSP program has 
played a big role in bridging the gap 

Spray Service Providers from Ipumbulya village of Igunga district display their documentation of their spray services to Gatsby 
Africa’s Farmers Support Officer  for the Lake Zone Michael Kahindi.

Mr. Lukondya Lushu poses for a photo with two of the Senane village SSPs and farm-
ers seeking for the spray service.
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on a range of topics including 
efficient practices and weather 
changes that may impact crop 
quality and productivity. 

Speaking on digitization of the 
agriculture value chain in Tan-
zania, Deputy Minister of Agri-
culture Hussein Bashe says he 
welcomes such innovations as 
M-Kulima as important factors to 
help boost the sector and allow 
the country to achieve its devel-
opment goals.

“This connected farmer platform 
designed by Vodacom Tanza-
nia has started addressing gaps 
in access to critical information 
and services for farmers. It is our 
belief that innovations such this 
will be a major catalyst for devel-
opment in this important sector. 
I am pleased to see the private 
sector playing an active part in 
this endeavour,” Mr Bashe said.

The M-Kulima platform ensures 
that payments are made and re-
ceipts provided through mobile 
money, thus also creating trans-
parency and reducing fraud. 
Farmers are also able to access 
bank loans and make repay-
ments effectively. 

Ekko Oosterhuil, managing di-
rector of Silverland Tanzania 
who are now using the platform, 
said digitizing the value chain is 
in line with the company’s long-
term strategy to empower small-
holder farmers with high quality 
materials and link them to crop 

markets.

“We believe M-Kulima will help 
us connect better with remotely 
located farmer groups and co-
operatives that are our main tar-
get,” Mr Oosterhuil said.

According to Vodacom, the sim-
ple-to-use platform will ensure 
that farmers are not left behind 
as far as the use of technology is 
concerned.

 In order to ensure that the plat-
form is accessible to all, partic-
ularly those in rural areas who 
do not have access to phones, 
Vodacom says measures have 
been put in place to ensure that 
all farmers will access the gad-
gets so that others are not disad-
vantaged. 

‘This platform has already been 
successfully tested in Tanza-
nia as well as other countries 
in West Africa such as Nigeria 
where small holder farmers are 
already benefitting from its exis-
tence,” Mr Dhillon said. 

According to Vodacom, at least 
five million people on the con-
tinent are already using the 
M-Kulima platform. In Tanzania, 
more than 20,000 smallholder 
farmers have been profiled since 
January 2020 and by the end of 

the year an estimated 300,000 
will be ready to be introduced to 
the platform. 

Vodacom is seeking partnerships 
with banks, farm input suppliers 
and relevant government bodies 
like the Tanzania Corporative De-
velopment Commission (TCDC) 
to extend M-Kulima services to 
more AMCOS which it is believed 
lack the digital literacy and nec-
essary tools to allow them to dig-
itize their operations. 

We have had a 
good experience 
with M-Pesa and 
we hope this too 
will go down well 

just like the M-Pesa 
platform. We want 

to revolutionize 
the agricultural 

industry in 
Tanzania just like 

we did with the 
financial sector

Vodacom Business Director,
 Arjun Dhillon. 
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resulting from acute shortage of 
agricultural extension services.

“We need at least 116 extension 
officers in Igunga district, but we only 
have 20 serving the whole district. The 
SSP program is not only helpful but 
timely,” says Ms Nyamwanji. There are 
71 SSPs in Igunga supplementing the 
work of the government extension 
officers.

In trying to reach farmers living in 
hard-to-reach areas, Gatsby Africa 
has also enhanced efforts to build 
an established network of Village 
Based Agro Dealers who work very 
closely with Town Based Agro Dealers 
to provide access to affordable and 
quality inputs, services, and advice to 
farmers without them having to travel 
long distances in search of these 
inputs and services. 

“This is yet another program that 
has proved to be very beneficial to 
those living in very remote areas that 
cannot be accessed easily. We try to 
make it possible for farmers to engage 
with ease. However, the demand is 
very big since a large percentage of 
farmers really come from the rural 
areas,” says Sunday Mtaki, a farmer 
support services manager at Gatsby 
Africa.  In Maswa district the lack of 
effective protective gear, long travel 
distances and the seasonality of their 
jobs are issues affecting the work of 
skilled sprayers, according to SSP 
beneficiary Lukondya Lushu. 

“Because of their few numbers, 
sprayers take too long to finish work 
on one shamba before moving on to 
the next. This causes delays in serving 
all customers because they have 
many farmers lined up at a go. In the 
long run, crops get damaged while 
waiting for the sprayers,” says Lushu 
who is from Senane village in Maswa 
district. 

He and fellow farmer Lupande 
Nila have benefited from proper 
spraying services since 2019 when the 
program took off under Gatsby Africa 
in partnership with MATI-Ukiriguru 
and TPHPA.

Lupande says: “Farmers used 
to mix chemicals for the sake of 

mixing, they did not know how to 
do it correctly. We also realized that 
women farmers, especially pregnant 
women and breast-feeding mothers, 
were disadvantaged because 
they could not spray and yet they 
continued to cultivate cotton. We saw 
an opportunity to make money by 
helping. So we began charging fees 
for our services”.

Lupande and Lukondya grow maize 
and potatoes aside from cotton. Now 
being a ‘senior’ in the spray services 
industry, Lupande says he is known 
in several villages and his network has 
grown far and wide. He says through 
these services, he can even buy items 
from town based agro dealers on 
credit.

“Because I am a constant client, I 

Cotton farmers in Bukoko ward, Igunga district  transport thir produce to the market 
after a successful harvest 

Gatsby Africa’s field support officer Michael Kahindi meeting with youths  who have 
been trained on Spray service provision to discuss progress. 

A R T I C L E

Maswa District Agricultural Officer Robert 
Urasa making a point on the importance of 
the SSPs in his district. 
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have been linked to many agro dealers 
in Maswa town whom I can call and 
have my purchases delivered to my 
doorstep and postpone payment 
until I myself have been paid for the 
services I render,” he explains. 

Unlike sprayers in Meatu and 
Igunga districts, the Maswa group 
has successfully branched out into 
alternate crops and therefore they 
have work throughout the farming 
season. Once cotton is harvested, they 
shift to cultivation of lentils as they 
await the next cotton season. This, 
they say, keeps them busy throughout 
the year. 

“We have realized that we depend 
on this job for our income, and this 
therefore requires that we keep 
ourselves safe. If we could secure a 
loan from somewhere we would be 
able to buy the proper clothing for 
our job. The kind of overalls we use 
now are of low quantity and quality, 
and moreover are not easy to find. 
This means we have to wash and wear 
the same overalls day in, day out,” 
says Ndembi Mwigulu, another SSP 
graduate from Senani village. 

Despite the challenges, local 

government officials in Maswa 
also admit that the SSP project 
has contributed tremendously to 
increasing cotton production in the 
district.  “Since this project began, we 
have seen a difference. Last year alone 
we had over 3,000 acres of farmland 
sprayed by our newly skilled youths. 
This has led to increased production 
from 150kgs per acre of cotton to 
500kgs per acre,” says Robert Urasa, 
the Maswa District Agricultural Officer 
(DAICO). As part of its appreciation on 
the impact of the program, at least 
21 youths who attended the program 
were supported by the government. 
According to Urasa, the government 
met part of the cost of ensuring that 
the youths successfully went through 
the training by accessing all the 
required training materials. 

“We want to ensure this program 
is rolled out to all our villages. We 
have also included this activity in our 
budget, meaning many more youths 
will benefit from the project,” the 
Maswa DAICO adds.

To help them engage even more 
meaningfully through learning and 
benchmarking, Urasa proposes that 

youths become part of an exchange 
program where they can travel to 
other parts of the country where 
the SSP program is active and share 
experiences and ideas with their 
contemporaries there. 

In the meantime, the program 
has attracted other players who view 
it as more viable project and more 
productive if scaled up. TPHPA says 
non-governmental organizations 
such as the Tanzania Horticulture 
Association (TAHA) and CORTEVA 
have expressed the need to adopt 
the model and scale it up among their 
farmer groups. 

“Our plan is to continue with the 
SSP training program in other cotton 
growing regions both in western and 
eastern growing zones where the 
government together with TPHPA 
will implement this training alongside 
other interested stakeholders.” says 
Ramadhan. 

Alliance Ginnery, a leading cotton 
buyer in Tanzania, has said it plans to 
train its lead farmers in Simiyu region 
to become SSPs and serve fellow 
farmers so that production of the crop 
is increased.

A beneficiary of the SSP program from Bukoko ward shows pigs that he has bought from his spray services.
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A valuable database also en-
sures that details of all farmers 
and their supplies are captured, 
which in turn ensures targeted 
communications based on loca-
tion.

The platform also presents an 
opportunity for farmers to re-
ceive information and training 
on a range of topics including 
efficient practices and weather 
changes that may impact crop 
quality and productivity. 

Speaking on digitization of the 
agriculture value chain in Tan-
zania, Deputy Minister of Agri-
culture Hussein Bashe says he 
welcomes such innovations as 
M-Kulima as important factors to 
help boost the sector and allow 
the country to achieve its devel-
opment goals.

“This connected farmer platform 
designed by Vodacom Tanza-
nia has started addressing gaps 
in access to critical information 
and services for farmers. It is our 
belief that innovations such this 
will be a major catalyst for devel-
opment in this important sector. 
I am pleased to see the private 
sector playing an active part in 
this endeavour,” Mr Bashe said.

The M-Kulima platform ensures 
that payments are made and re-
ceipts provided through mobile 
money, thus also creating trans-
parency and reducing fraud. 
Farmers are also able to access 
bank loans and make repay-
ments effectively. 

Ekko Oosterhuil, managing di-
rector of Silverland Tanzania 
who are now using the platform, 
said digitizing the value chain is 
in line with the company’s long-
term strategy to empower small-
holder farmers with high quality 
materials and link them to crop 

markets.

“We believe M-Kulima will help 
us connect better with remotely 
located farmer groups and co-
operatives that are our main tar-
get,” Mr Oosterhuil said.

According to Vodacom, the sim-
ple-to-use platform will ensure 
that farmers are not left behind 
as far as the use of technology is 
concerned.

 In order to ensure that the plat-
form is accessible to all, partic-
ularly those in rural areas who 
do not have access to phones, 
Vodacom says measures have 
been put in place to ensure that 
all farmers will access the gad-
gets so that others are not disad-
vantaged. 

‘This platform has already been 
successfully tested in Tanza-
nia as well as other countries 
in West Africa such as Nigeria 
where small holder farmers are 
already benefitting from its exis-
tence,” Mr Dhillon said. 

According to Vodacom, at least 
five million people on the con-
tinent are already using the 
M-Kulima platform. In Tanzania, 
more than 20,000 smallholder 
farmers have been profiled since 
January 2020 and by the end of 

the year an estimated 300,000 
will be ready to be introduced to 
the platform. 

Vodacom is seeking partnerships 
with banks, farm input suppliers 
and relevant government bodies 
like the Tanzania Corporative De-
velopment Commission (TCDC) 
to extend M-Kulima services to 
more AMCOS which it is believed 
lack the digital literacy and nec-
essary tools to allow them to dig-
itize their operations. 

We have had a 
good experience 
with M-Pesa and 
we hope this too 
will go down well 

just like the M-Pesa 
platform. We want 

to revolutionize 
the agricultural 

industry in 
Tanzania just like 

we did with the 
financial sector

Vodacom Business Director,
 Arjun Dhillon. 
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Yohane Ibrahim Kaduma has been named as the new 
managing director of the Private Agricultural Sector 
Support (PASS) Trust. 

In a staff communiqué, the chairperson of the PASS 
Trust board of Trustees Dr Tausi Kida confirmed that the 
founders of the Trust, who include the governments of Tanzania 
and Denmark, and the funders (governments of Sweden and 
Denmark) had approved Mr Kaduma’s appointment as the 
Trust’s fifth chief executive officer since it was established in 
2000.

Mr Kaduma, who reported to the PASS Trust offices in Dar 
es Salaam on August 16, replaces Mr Nicomed Bohay who held 
the position for five years. 

“Mr Kaduma brings on board a wealth of experience from 
the corporate banking and microfinance institutions where he 
has previously served. We wish him well as he assumes this 
leadership role at the Trust,” Dr Kida said in her communiqué. 

Addressing members of staff shortly after his arrival, Mr 
Kaduma said he would commit himself totally to ensuring the 
Trust focuses on fulfilling its objectives. 

“It is because of God’s plan that I am here so that we can all 
work together to carry along the PASS tradition of supporting 
agribusiness entrepreneurs in Tanzania,” he said.

Before joining PASS Trust Mr Kaduma was CEO of Vision 
Fund Tanzania for  two years. 

He has over 20 years of experience in corporate banking 
and microfinance management having worked in 
various positions in institutions such as Standard 
Chartered Bank, Citibank, Stanbic Bank, National 
Bank of Commerce, Commercial Bank of Africa 
and Letshego Bank.

A graduate of the University of Birmingham 
in England, he has risen through the 
professional ranks, starting off his banking 
career as a relationship manager, moving 
on to credit, sales and service, and business 
development, and ultimately serving 
as the Director, Corporate Banking at 
National Bank of Commerce.  

He has also served as chief executive 
officer of CBA Tanzania and Letshego 
Bank. In the public sector Mr Kaduma 
has held the post of director of 
resource mobilization and economic 
sectors within the Presidential 
Delivery Bureau.

Apart from steering the Trust 

Yohane Ibrahim Kaduma named 
PASS Trust Managing Director 

A R T I C L E

Mr.Yohane Ibrahim 
Kaduma



as it strives to fulfil all its strategic 
plan objectives for the period 2018-
2022, he will also be responsible 
for overseeing ambitious growth 
projects such as the recently 
launched PASS Leasing Company Ltd 
that works towards providing loans 
for agricultural mechanization in 
Tanzania.

Other projects include PASS 
ongoing digitization process that 
is geared towards offering credit 
guarantee services through digital 
platforms as a way of mitigating 
lending risks for banks and mobile 
money network operators and 
allow PASS clients to access loans 
guaranteed by PASS through mobile 
money.

“We have to make sure that 
we remain relevant to all our 
stakeholders. We have to be relevant 
to the banks with whom we work 
with very closely, as well as our 
small-holder farmer clients and all 
the players in the agricultural value 
chain,” said Mr Kaduma.

Since its 2000 inception PASS 
has been supporting Tanzania’s 
agricultural finance landscape by 
assisting agri entrepreneurs to borrow 
from commercial banks and other 
financial institutions feasibly and 

profitably for purposes of improving 
their businesses.

In reaching out to beneficiaries 
along the entire agricultural value 
chain spread across Tanzania, PASS 
offers partial credit guarantee cover 
to collaborating banks as a means of 

topping up inadequate collateral to 
enable clients get loans. PASS provides 
banks with guarantees ranging from 
20 to 60 percent (up to 80 percent 
for women) of the loan amount. 
Beneficiaries can be individuals (SMEs 
or farmers) or farmer groups. PASS 
also offers business development 
services such as feasibility studies, 
supports development of business 
plans, and conducts training or 
organisation of farmer groups.

An estimated 1.7 million 
agribusiness entrepreneurs have 
benefited from PASS Trust credit 
guarantee schemes over the years, 
of whom more than 45 percent 
were women. The beneficiaries are 
drawn from farmers groups, SACCOs, 
cooperatives, farmers’ associations, 
companies, individuals, and women 
groups involved in agribusiness 
activities.

They represent various sub 
sectors including livestock, crop 
production, processing, crop 
trading, mechanization, irrigation 
infrastructure, transportation of 
agricultural commodities, bee keeping, 
fish farming and inputs trading. More 
than 2.5 million jobs have been 
created out of PASS credit guarantee 
agreements in the various sub sectors. 

A R T I C L E
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It is because of 
God’s plan that 
I am here so 
that we can all 
work together to 
carry along the 
PASS tradition 
of supporting 
agribusiness 
entrepreneurs in 
Tanzania.

PASS Trust Managing 
Director Yohane 
Kaduma at the PASS 
Trust offices 
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A valuable database also en-
sures that details of all farmers 
and their supplies are captured, 
which in turn ensures targeted 
communications based on loca-
tion.

The platform also presents an 
opportunity for farmers to re-
ceive information and training 
on a range of topics including 
efficient practices and weather 
changes that may impact crop 
quality and productivity. 

Speaking on digitization of the 
agriculture value chain in Tan-
zania, Deputy Minister of Agri-
culture Hussein Bashe says he 
welcomes such innovations as 
M-Kulima as important factors to 
help boost the sector and allow 
the country to achieve its devel-
opment goals.

“This connected farmer platform 
designed by Vodacom Tanza-
nia has started addressing gaps 
in access to critical information 
and services for farmers. It is our 
belief that innovations such this 
will be a major catalyst for devel-
opment in this important sector. 
I am pleased to see the private 
sector playing an active part in 
this endeavour,” Mr Bashe said.

The M-Kulima platform ensures 
that payments are made and re-
ceipts provided through mobile 
money, thus also creating trans-
parency and reducing fraud. 
Farmers are also able to access 
bank loans and make repay-
ments effectively. 

Ekko Oosterhuil, managing di-
rector of Silverland Tanzania 
who are now using the platform, 
said digitizing the value chain is 
in line with the company’s long-
term strategy to empower small-
holder farmers with high quality 
materials and link them to crop 

markets.

“We believe M-Kulima will help 
us connect better with remotely 
located farmer groups and co-
operatives that are our main tar-
get,” Mr Oosterhuil said.

According to Vodacom, the sim-
ple-to-use platform will ensure 
that farmers are not left behind 
as far as the use of technology is 
concerned.

 In order to ensure that the plat-
form is accessible to all, partic-
ularly those in rural areas who 
do not have access to phones, 
Vodacom says measures have 
been put in place to ensure that 
all farmers will access the gad-
gets so that others are not disad-
vantaged. 

‘This platform has already been 
successfully tested in Tanza-
nia as well as other countries 
in West Africa such as Nigeria 
where small holder farmers are 
already benefitting from its exis-
tence,” Mr Dhillon said. 

According to Vodacom, at least 
five million people on the con-
tinent are already using the 
M-Kulima platform. In Tanzania, 
more than 20,000 smallholder 
farmers have been profiled since 
January 2020 and by the end of 

the year an estimated 300,000 
will be ready to be introduced to 
the platform. 

Vodacom is seeking partnerships 
with banks, farm input suppliers 
and relevant government bodies 
like the Tanzania Corporative De-
velopment Commission (TCDC) 
to extend M-Kulima services to 
more AMCOS which it is believed 
lack the digital literacy and nec-
essary tools to allow them to dig-
itize their operations. 

We have had a 
good experience 
with M-Pesa and 
we hope this too 
will go down well 

just like the M-Pesa 
platform. We want 

to revolutionize 
the agricultural 

industry in 
Tanzania just like 

we did with the 
financial sector

Vodacom Business Director,
 Arjun Dhillon. 
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Mwamy Mlangwa does 
not regret the decision 
she made five years 
ago to quit her job at 

a local bank and concentrate on 
hydroponic farming instead. 

The 47-year-old mother of two 
is now the proud owner of the 
Mwamy Green Veggies farm located 
in Kunduchi area on the outskirts 
of Dar es Salaam - a one-of-a-
kind venture where she practices 
hydroponic or soil-less farming that 
only uses water and nutrients. On 
her farm she grows lettuce. 

“This was not really my 
dream, because apart from my 
professional work as a banker 
my other ambition was to be a 
businesswoman, importing stuff 
from China and selling locally. I 
got this inspiration for hydroponic 
farming from Israel where I visited 
and got to see how people were 
making money through this kind of 
farming,” she explains. 

After a six-month stay in Israel, 
Mwamy was convinced that 
hydroponic farming was what 
she wanted to do back home. She 
immediately resigned from her job 
to concentrate on this venture, her 
capital being her 18 years of social 
security proceeds. 

“I invested all my money on 
this farm because all the banks I 
approached did was to discourage 
me that this venture would not 
succeed in Tanzania,” she recalls. 

But five years later, Mwamy is 
already a proud supplier of lettuce 
to most of the top supermarkets, 
hotels and restaurants in Dar es 
Salaam. 

“With this kind of farming, I don’t 
have to take time out in the fields. 
I also don’t use so much energy 
which has made it enjoyable to 
farm,” she told The Agribusiness 

Magazine in an interview. 
Mwamy is one of only a few 

agricultural entrepreneurs in 
Tanzania who have ventured fully 
into hydroponic farming. She says 
with hydroponic farming there is 
better space allocation, no soil is 
needed as plants survive through 
water nutrients. Other advantages 
she lists: 

• Hydroponic farming saves  
 water and ensures better  
 climate control

• Through this kind of   
 farming plants grow faster  
 and larger

• There are no weeds, pests  
 or diseases and it is less   
 labor-intensive

However, she also admits 
that this venture is not devoid of 
challenges such as algae growth, 
leaks of water pipes used to 
grow the vegetables, and high 
maintenance costs for the different 
types of systems used.

“I deal with some of these 
challenges by learning more and 
more about the system, installing 
ventilators, washing the water pipes 
after every harvest, and employing 
people who supervise the system 
24 hours,” she says.

Like other businesses 
domestically and globally, Mwamy 
says her own business was very 
much affected by the outbreak of 
the COVID-19 pandemic last year. 
She had to close shop for almost 
10 months and advise all her 
employees to stay home for their 
safety. 

“My customers are mainly 
supermarkets, hotels, safari camps 
and international airlines that 
stopped coming here during the 
pandemic,” she notes. 

Apart from making money again, 
her farm is now a model training 

Why I quit my job for      hydroponic farming 

centre where students gain practical 
experience and lessons on hydroponic 
farming. According to Mwamy her space 
can accommodate between 10 and 15 
horticulture students at a time who are 
drawn from the Sokoine University of 
Agriculture in Morogoro and the University 
of Dar es Salaam.

“They come here every quarter for field 
attachment. These are people I am really 
focusing on right now because they are 
young, they have got energy to do this kind 
of farming,” she explains.

A section of Mwamy Mlangwa’s lettuce farm 
in Kunduchi 
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A valuable database also en-
sures that details of all farmers 
and their supplies are captured, 
which in turn ensures targeted 
communications based on loca-
tion.

The platform also presents an 
opportunity for farmers to re-
ceive information and training 
on a range of topics including 
efficient practices and weather 
changes that may impact crop 
quality and productivity. 

Speaking on digitization of the 
agriculture value chain in Tan-
zania, Deputy Minister of Agri-
culture Hussein Bashe says he 
welcomes such innovations as 
M-Kulima as important factors to 
help boost the sector and allow 
the country to achieve its devel-
opment goals.

“This connected farmer platform 
designed by Vodacom Tanza-
nia has started addressing gaps 
in access to critical information 
and services for farmers. It is our 
belief that innovations such this 
will be a major catalyst for devel-
opment in this important sector. 
I am pleased to see the private 
sector playing an active part in 
this endeavour,” Mr Bashe said.

The M-Kulima platform ensures 
that payments are made and re-
ceipts provided through mobile 
money, thus also creating trans-
parency and reducing fraud. 
Farmers are also able to access 
bank loans and make repay-
ments effectively. 

Ekko Oosterhuil, managing di-
rector of Silverland Tanzania 
who are now using the platform, 
said digitizing the value chain is 
in line with the company’s long-
term strategy to empower small-
holder farmers with high quality 
materials and link them to crop 

markets.

“We believe M-Kulima will help 
us connect better with remotely 
located farmer groups and co-
operatives that are our main tar-
get,” Mr Oosterhuil said.

According to Vodacom, the sim-
ple-to-use platform will ensure 
that farmers are not left behind 
as far as the use of technology is 
concerned.

 In order to ensure that the plat-
form is accessible to all, partic-
ularly those in rural areas who 
do not have access to phones, 
Vodacom says measures have 
been put in place to ensure that 
all farmers will access the gad-
gets so that others are not disad-
vantaged. 

‘This platform has already been 
successfully tested in Tanza-
nia as well as other countries 
in West Africa such as Nigeria 
where small holder farmers are 
already benefitting from its exis-
tence,” Mr Dhillon said. 

According to Vodacom, at least 
five million people on the con-
tinent are already using the 
M-Kulima platform. In Tanzania, 
more than 20,000 smallholder 
farmers have been profiled since 
January 2020 and by the end of 

the year an estimated 300,000 
will be ready to be introduced to 
the platform. 

Vodacom is seeking partnerships 
with banks, farm input suppliers 
and relevant government bodies 
like the Tanzania Corporative De-
velopment Commission (TCDC) 
to extend M-Kulima services to 
more AMCOS which it is believed 
lack the digital literacy and nec-
essary tools to allow them to dig-
itize their operations. 

We have had a 
good experience 
with M-Pesa and 
we hope this too 
will go down well 

just like the M-Pesa 
platform. We want 

to revolutionize 
the agricultural 

industry in 
Tanzania just like 

we did with the 
financial sector

Vodacom Business Director,
 Arjun Dhillon. 
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Why I quit my job for      hydroponic farming 

She says although she receives regular 
requests from agricultural institutions to 
allow benchmarking and learning, due to 
lack of enough space at her farm she can 
only allow up to 15 people at a go. 

“But this shows that there is huge 
demand for this kind of farming. We 
need to do something so that people can 
get to learn more about it,” says Halima 
Mlangwa, the farm manager. 

Mwamy’s farm lies on a quarter-acre 
piece of land. With the Tshs 120 million 
she got as her social security proceeds 
she was able to purchase the land that 
also hosts her office. She has a manager 
and five other employees on the farm. 

“We do not all have to go outside the 
city to do farming. I am in the city and I am Mwamy Mlangwa displays her packaging material designed for her produce
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Captains of Industry

a farmer. So this kind of farming caters 
for the needs of the people in the city,” 
says Mwamy.

She suggests that the government 
should reduce taxes for green houses 
to enable more farmers to adopt 
hydroponic farming. She also advises 
that the government and private 
agricultural organizations begin 
offering requisite education on how to 
run greenhouses. 

“Most greenhouses do not survive 
because the owners have little or no 
knowledge about the kind of water 
required or the amount of heat 
needed at any given time. That kind of 
thing requires a lot of education,” she 
adds. 

She also emphasizes that a 
hydroponic farmer needs to be 
disciplined. “In this kind of farming 
discipline is key because it is a business. 
You must be present physically for 
your business to progress. Otherwise 
you will not make it,” she asserts.

Giving more insight, Mwamy cites 
a number of important things that 
have to be kept in mind in running 
a hydroponic farm. They include 

balancing of water nutrients that 
support the growth of the plants, 
understanding the water PH to ensure 
that the plants only consume what is 
required, and controlling the water 
temperature. 

She says it took her eight 
months to get everything right 
from the construction of the 
green house to installation of the 
general infrastructure required for 
hydroponics. She had the knowledge 

Students from Sokoine University  attending practical training  At the farm. From the right side are Gloria Mbise, Daudi 
Yusuph, Gratiana Fitwangle and Sharifa Hamisi.

Mwamy Mlangwa and her farm manager Halima Mlangwa displaying a prize won 
from their hard work .
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Innovation weeek exbihtion

A valuable database also en-
sures that details of all farmers 
and their supplies are captured, 
which in turn ensures targeted 
communications based on loca-
tion.

The platform also presents an 
opportunity for farmers to re-
ceive information and training 
on a range of topics including 
efficient practices and weather 
changes that may impact crop 
quality and productivity. 

Speaking on digitization of the 
agriculture value chain in Tan-
zania, Deputy Minister of Agri-
culture Hussein Bashe says he 
welcomes such innovations as 
M-Kulima as important factors to 
help boost the sector and allow 
the country to achieve its devel-
opment goals.

“This connected farmer platform 
designed by Vodacom Tanza-
nia has started addressing gaps 
in access to critical information 
and services for farmers. It is our 
belief that innovations such this 
will be a major catalyst for devel-
opment in this important sector. 
I am pleased to see the private 
sector playing an active part in 
this endeavour,” Mr Bashe said.

The M-Kulima platform ensures 
that payments are made and re-
ceipts provided through mobile 
money, thus also creating trans-
parency and reducing fraud. 
Farmers are also able to access 
bank loans and make repay-
ments effectively. 

Ekko Oosterhuil, managing di-
rector of Silverland Tanzania 
who are now using the platform, 
said digitizing the value chain is 
in line with the company’s long-
term strategy to empower small-
holder farmers with high quality 
materials and link them to crop 

markets.

“We believe M-Kulima will help 
us connect better with remotely 
located farmer groups and co-
operatives that are our main tar-
get,” Mr Oosterhuil said.

According to Vodacom, the sim-
ple-to-use platform will ensure 
that farmers are not left behind 
as far as the use of technology is 
concerned.

 In order to ensure that the plat-
form is accessible to all, partic-
ularly those in rural areas who 
do not have access to phones, 
Vodacom says measures have 
been put in place to ensure that 
all farmers will access the gad-
gets so that others are not disad-
vantaged. 

‘This platform has already been 
successfully tested in Tanza-
nia as well as other countries 
in West Africa such as Nigeria 
where small holder farmers are 
already benefitting from its exis-
tence,” Mr Dhillon said. 

According to Vodacom, at least 
five million people on the con-
tinent are already using the 
M-Kulima platform. In Tanzania, 
more than 20,000 smallholder 
farmers have been profiled since 
January 2020 and by the end of 

the year an estimated 300,000 
will be ready to be introduced to 
the platform. 

Vodacom is seeking partnerships 
with banks, farm input suppliers 
and relevant government bodies 
like the Tanzania Corporative De-
velopment Commission (TCDC) 
to extend M-Kulima services to 
more AMCOS which it is believed 
lack the digital literacy and nec-
essary tools to allow them to dig-
itize their operations. 

We have had a 
good experience 
with M-Pesa and 
we hope this too 
will go down well 

just like the M-Pesa 
platform. We want 

to revolutionize 
the agricultural 

industry in 
Tanzania just like 

we did with the 
financial sector

Vodacom Business Director,
 Arjun Dhillon. 
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I overcome 
some of these 
challenges 
by learning 
more and 
more about 
the system, 
by installing 
ventilators, 
washing the 
water pipes 
after every 
harvest and 
employing 
people who 
supervise the 
system 24 
hours. 
Mwamy 

which she imparted to local fundis. “Even 
though it took us eight months to prepare, I 
was able to get returns on my investment from 
2018 which was my best year,” she says. 

Mwamy is now contemplating expansion 
including construction of another hydroponic 
farm that will also be used as a training centre 
for students. Apart from lettuce, she also wants 

to diversify her production by introducing 
other crops. 

“I want my customers to have a variety, 
increase my supply base and even enter the 
export market,” she adds. The expansion may 
require up to 30 more employees. Mwamy 
also hopes to penetrate Arusha and Zanzibar 
markets with her produce. 

Farm manager Halima Mlangwa inspecting progress in the screen houses .
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The announcement that 70 percent of the wine sold in 
Tanzania’s restaurants is imported did not go down 
well with stakeholders attending a consultative 
forum on strategic measures to increase grapes 

production in Tanzania. 
This news as received appeared to send stakeholders 

back to the drawing board with the majority demanding 
that grapes production be given as much attention as other 
priority crops by ensuring that the industry gets quality 
extension officers for improved production. 

The Chief Executive Officer of the Dodoma Wine 
Festival, Ms Atwitye Makweta, spoke passionately 
about the need to embrace consumption and sale of 
local wines. 

“We need the Ministry of Tourism to help us 
market our local wines. For us to sell our products 
outside, we also need concerted efforts,” said Ms 
Makweta while addressing the forum called by 
Prime Minister Kassim Majaliwa. 

The annual Dodoma Wine Festival takes 
place every October with the aim of showcasing 
Tanzania’s wine products to the world. Dodoma 
has for a long time has been the only region 
known for grapes production. During last 
year’s exhibition, over 60 brands were 
exhibited. 

“My interest is to see people appreciate 
what we have as a country and I am glad that 
my work is beginning to show dividends,” says 
Makweta who is also proprietor and CEO of the 
Dodoma Hut and Cheese Restaurant which only specialises 
in the sale of local Tanzania wine and cheese. 

Apart from promoting Tanzanian wines, the festival also 
provides an opportunity for producers and consumers from 
Tanzania and beyond to share experiences, learn from each 
other and sample various brands available. 

Wine champion 
asks service 
industry to 
embrace 
local wines

Chief Executive Officer of the 
Dodoma Wine Festival Ms. 
Atwitye Makweta displaying 
some of the local wine brands 
in circulation.
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A valuable database also en-
sures that details of all farmers 
and their supplies are captured, 
which in turn ensures targeted 
communications based on loca-
tion.

The platform also presents an 
opportunity for farmers to re-
ceive information and training 
on a range of topics including 
efficient practices and weather 
changes that may impact crop 
quality and productivity. 

Speaking on digitization of the 
agriculture value chain in Tan-
zania, Deputy Minister of Agri-
culture Hussein Bashe says he 
welcomes such innovations as 
M-Kulima as important factors to 
help boost the sector and allow 
the country to achieve its devel-
opment goals.

“This connected farmer platform 
designed by Vodacom Tanza-
nia has started addressing gaps 
in access to critical information 
and services for farmers. It is our 
belief that innovations such this 
will be a major catalyst for devel-
opment in this important sector. 
I am pleased to see the private 
sector playing an active part in 
this endeavour,” Mr Bashe said.

The M-Kulima platform ensures 
that payments are made and re-
ceipts provided through mobile 
money, thus also creating trans-
parency and reducing fraud. 
Farmers are also able to access 
bank loans and make repay-
ments effectively. 

Ekko Oosterhuil, managing di-
rector of Silverland Tanzania 
who are now using the platform, 
said digitizing the value chain is 
in line with the company’s long-
term strategy to empower small-
holder farmers with high quality 
materials and link them to crop 

markets.

“We believe M-Kulima will help 
us connect better with remotely 
located farmer groups and co-
operatives that are our main tar-
get,” Mr Oosterhuil said.

According to Vodacom, the sim-
ple-to-use platform will ensure 
that farmers are not left behind 
as far as the use of technology is 
concerned.

 In order to ensure that the plat-
form is accessible to all, partic-
ularly those in rural areas who 
do not have access to phones, 
Vodacom says measures have 
been put in place to ensure that 
all farmers will access the gad-
gets so that others are not disad-
vantaged. 

‘This platform has already been 
successfully tested in Tanza-
nia as well as other countries 
in West Africa such as Nigeria 
where small holder farmers are 
already benefitting from its exis-
tence,” Mr Dhillon said. 

According to Vodacom, at least 
five million people on the con-
tinent are already using the 
M-Kulima platform. In Tanzania, 
more than 20,000 smallholder 
farmers have been profiled since 
January 2020 and by the end of 

the year an estimated 300,000 
will be ready to be introduced to 
the platform. 

Vodacom is seeking partnerships 
with banks, farm input suppliers 
and relevant government bodies 
like the Tanzania Corporative De-
velopment Commission (TCDC) 
to extend M-Kulima services to 
more AMCOS which it is believed 
lack the digital literacy and nec-
essary tools to allow them to dig-
itize their operations. 

We have had a 
good experience 
with M-Pesa and 
we hope this too 
will go down well 

just like the M-Pesa 
platform. We want 

to revolutionize 
the agricultural 

industry in 
Tanzania just like 

we did with the 
financial sector

Vodacom Business Director,
 Arjun Dhillon. 
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According to Ms Makweta, 
stakeholders who attend the 
festival are drawn mostly from hotel 
owners, wholesalers, retailers, 
regular consumers, tour operators, 
restaurant and bar owners.

“We hope to continue marketing 
and positioning our unique, locally 
produced brands largely in the 
domestic market so that tourists 
and other visitors to Tanzania can 
taste them,” says Makweta.

The Dodoma Wine Festival has 
been conducted twice under Ms 
Makweta’s leadership. She says 
both the 2018 and 2019 festivals 
were big successes despite the 
challenges of bringing all local wine 
stakeholders together. According 
to her, the festivals have played 
a big role in creating awareness 
about the grape and wine value 
chain for all stakeholders.

“Through the festivals that 
we have held, the grape to wine 
agribusiness niche has become 
very attractive and communication 
channels with decision makers have 
also opened up,” adds Makweta.

Activities preceding the wine 

festival include vineyard tours 
in various grape shambas in 
Dodoma where stakeholders can 
see and assess the successes and 
challenges facing grape production. 
Wine testing events are also 
organized to allow participants to 
share different wine cultures while 
showcasing wines from Tanzania. 

“The wine industry in Tanzania 
is now growing, our efforts are 
bearing fruits because we have 
previously not had the unity that 
we are seeing now in the wine 
industry. We are now seeing farmer 
groups coming up in the industry,” 
says Makweta.

But despite all this, she notes 
that the hotel and restaurants 
industry in Tanzania has remained 
slow at embracing local wines. And 
besides, a wine culture for Tanzania 
specifically is yet to be developed.

“We still no don’t have that 
in Tanzania. People are yet to 
understand a lot of things about 
drinking wine. For example, you 
are not supposed to drink wine to 
get drunk,” she explains. 

According to Makweta, every 

My interest is 
to see people 
appreciate 
what we have 
as a country 
and am glad 
that people 
have slowly 
began to 
appreciate my 
work.
Ms. Atwitye 
Makweta

Participants enjoying wine during the last wine festival held in Dodoma
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year before the festival begins at least 10 female youths 
are trained on wine handling and thereafter referred 
to as ‘wine queens’. They are then seconded to various 
stakeholders in the industry for consideration for 
employment. 

With the government having put its weight behind 
the grape production as a strategic crop, this year’s 
wine festival in Dodoma is expected to be one of a 
kind. 

“As usual, the festival will be a wine, food, lifestyle 
and entertainment festival where we shall showcase 
more than 60 brands of wine from Tanzania,” she 
says.

The three-day annual festival is held at the 
Mashujaa grounds at the heart of Dodoma 
municipality.  Makweta believes Tanzania’s wine 
industry development is set to take another twist 
following the government’s adoption of the crop 
among its key strategic crops in the country. 

“We are ready to conquer the market and have 
our brands fly high in the international market 

Dodoma’s Heart of Cheese and Wine restaurant 
Manager Kunamba Sumari serves local wine 
to visitors at the restaurant .
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A valuable database also en-
sures that details of all farmers 
and their supplies are captured, 
which in turn ensures targeted 
communications based on loca-
tion.

The platform also presents an 
opportunity for farmers to re-
ceive information and training 
on a range of topics including 
efficient practices and weather 
changes that may impact crop 
quality and productivity. 

Speaking on digitization of the 
agriculture value chain in Tan-
zania, Deputy Minister of Agri-
culture Hussein Bashe says he 
welcomes such innovations as 
M-Kulima as important factors to 
help boost the sector and allow 
the country to achieve its devel-
opment goals.

“This connected farmer platform 
designed by Vodacom Tanza-
nia has started addressing gaps 
in access to critical information 
and services for farmers. It is our 
belief that innovations such this 
will be a major catalyst for devel-
opment in this important sector. 
I am pleased to see the private 
sector playing an active part in 
this endeavour,” Mr Bashe said.

The M-Kulima platform ensures 
that payments are made and re-
ceipts provided through mobile 
money, thus also creating trans-
parency and reducing fraud. 
Farmers are also able to access 
bank loans and make repay-
ments effectively. 

Ekko Oosterhuil, managing di-
rector of Silverland Tanzania 
who are now using the platform, 
said digitizing the value chain is 
in line with the company’s long-
term strategy to empower small-
holder farmers with high quality 
materials and link them to crop 

markets.

“We believe M-Kulima will help 
us connect better with remotely 
located farmer groups and co-
operatives that are our main tar-
get,” Mr Oosterhuil said.

According to Vodacom, the sim-
ple-to-use platform will ensure 
that farmers are not left behind 
as far as the use of technology is 
concerned.

 In order to ensure that the plat-
form is accessible to all, partic-
ularly those in rural areas who 
do not have access to phones, 
Vodacom says measures have 
been put in place to ensure that 
all farmers will access the gad-
gets so that others are not disad-
vantaged. 

‘This platform has already been 
successfully tested in Tanza-
nia as well as other countries 
in West Africa such as Nigeria 
where small holder farmers are 
already benefitting from its exis-
tence,” Mr Dhillon said. 

According to Vodacom, at least 
five million people on the con-
tinent are already using the 
M-Kulima platform. In Tanzania, 
more than 20,000 smallholder 
farmers have been profiled since 
January 2020 and by the end of 

the year an estimated 300,000 
will be ready to be introduced to 
the platform. 

Vodacom is seeking partnerships 
with banks, farm input suppliers 
and relevant government bodies 
like the Tanzania Corporative De-
velopment Commission (TCDC) 
to extend M-Kulima services to 
more AMCOS which it is believed 
lack the digital literacy and nec-
essary tools to allow them to dig-
itize their operations. 

We have had a 
good experience 
with M-Pesa and 
we hope this too 
will go down well 

just like the M-Pesa 
platform. We want 

to revolutionize 
the agricultural 

industry in 
Tanzania just like 

we did with the 
financial sector

Vodacom Business Director,
 Arjun Dhillon. 
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because we are capable of 
producing enough,” she asserts.  
Although it does not have much 
international recognition, 
Tanzania is the second largest 
producer of wine in sub-
Saharan Africa after South 
Africa. Until recently, Dodoma 
region was the only known 
major grape growing region 
in Tanzania growing different 

varieties 
of grapes 
that include 
chenin blanc, Syrah, Cabernet, 
Sauvignon and Makutopora 
named after one of Dodoma’s 
sub-regions. 

Prime Minister Kassim 
Majaliwa, while announcing 
enhanced efforts on grapes 

cultivation by the government, 
cited other areas such as 
Bunda, Tanga, Tabora, Singida, 
Babati as additional spots with 
favourable climates for grape 
cultivation.  “We have enough 
land for adequate cultivation of 
grapes, the problem is financial 
support to ensure investment 
in the entire value chain,” Ms 
Makweta concludes.

 President Samia 
Suluhu Hassan with 
House Speaker Job 
Ndugai, former 
Prime Minister Peter 
Mizengo Pinda, 
Singida Regional 
Commissioner Dr. 
Binilith Satano 
Mahenge and 
Dodoma wine 
festival CEO Atwitye 
Makweta pose 
for a photo with 
visitors during a past 
function.
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TAABU HASHIM MASUDI

From a housewife who owned nothing in 
2010 to a 12-acre land owner in 2021, 35-
year old Taabu Hashim Masudi’s story is 
indeed inspiring. 

Taabu did not know where to start from 
when her husband passed away 11 years ago, 
leaving her a widow with four children to feed 
and nowhere to permanently call home. 

The following year (2011), she was introduced 
to sisal farming by a local organization which 
works on supporting livelihoods in rural 
communities.

“I had almost lost all hope in life, but I saw this 
as an opportunity and I got down to learning 
many things about sisal farming including how 
to grow sisal for business.  Before that I was 
among those who thought sisal was only used 

for demarcation purposes,” says Taabu.
So she participated in sensitization 

workshops where she learnt more about sisal 
as a business and not as a plant used for 
demarcation, and now she says her life has 
never been the same again. 

“When I sold my first harvest I got Tshs 
750,000 profit, then I realized I could get more 
if I invested more time and more resources in 
this business,” she explains.

Her efforts were rewarded further in 
2013 when a sponsor supported her with the 
purchase of a sisal processing machine - the 
sisal decorticator. In her entire Mipa village, 
Taabu is the only farmer who owns such a 
machine.

“This machine was purchased to save me 
and other sisal farmers in my village the trouble 
of travelling long distances to process our crop. 

Ms. Taabu Hashim at her 
sisal farm in Kishapu district 

The Sisal Revolution that is
changing lives in the Lake zone
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sures that details of all farmers 
and their supplies are captured, 
which in turn ensures targeted 
communications based on loca-
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The platform also presents an 
opportunity for farmers to re-
ceive information and training 
on a range of topics including 
efficient practices and weather 
changes that may impact crop 
quality and productivity. 

Speaking on digitization of the 
agriculture value chain in Tan-
zania, Deputy Minister of Agri-
culture Hussein Bashe says he 
welcomes such innovations as 
M-Kulima as important factors to 
help boost the sector and allow 
the country to achieve its devel-
opment goals.

“This connected farmer platform 
designed by Vodacom Tanza-
nia has started addressing gaps 
in access to critical information 
and services for farmers. It is our 
belief that innovations such this 
will be a major catalyst for devel-
opment in this important sector. 
I am pleased to see the private 
sector playing an active part in 
this endeavour,” Mr Bashe said.

The M-Kulima platform ensures 
that payments are made and re-
ceipts provided through mobile 
money, thus also creating trans-
parency and reducing fraud. 
Farmers are also able to access 
bank loans and make repay-
ments effectively. 

Ekko Oosterhuil, managing di-
rector of Silverland Tanzania 
who are now using the platform, 
said digitizing the value chain is 
in line with the company’s long-
term strategy to empower small-
holder farmers with high quality 
materials and link them to crop 

markets.

“We believe M-Kulima will help 
us connect better with remotely 
located farmer groups and co-
operatives that are our main tar-
get,” Mr Oosterhuil said.

According to Vodacom, the sim-
ple-to-use platform will ensure 
that farmers are not left behind 
as far as the use of technology is 
concerned.

 In order to ensure that the plat-
form is accessible to all, partic-
ularly those in rural areas who 
do not have access to phones, 
Vodacom says measures have 
been put in place to ensure that 
all farmers will access the gad-
gets so that others are not disad-
vantaged. 

‘This platform has already been 
successfully tested in Tanza-
nia as well as other countries 
in West Africa such as Nigeria 
where small holder farmers are 
already benefitting from its exis-
tence,” Mr Dhillon said. 

According to Vodacom, at least 
five million people on the con-
tinent are already using the 
M-Kulima platform. In Tanzania, 
more than 20,000 smallholder 
farmers have been profiled since 
January 2020 and by the end of 

the year an estimated 300,000 
will be ready to be introduced to 
the platform. 

Vodacom is seeking partnerships 
with banks, farm input suppliers 
and relevant government bodies 
like the Tanzania Corporative De-
velopment Commission (TCDC) 
to extend M-Kulima services to 
more AMCOS which it is believed 
lack the digital literacy and nec-
essary tools to allow them to dig-
itize their operations. 

We have had a 
good experience 
with M-Pesa and 
we hope this too 
will go down well 

just like the M-Pesa 
platform. We want 

to revolutionize 
the agricultural 

industry in 
Tanzania just like 

we did with the 
financial sector

Vodacom Business Director,
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They saw I had increased my production 
and therefore came to my aid,” says 
Taabu.

Apart from processing her own 
sisal, Taabu also offers the service to 
neighbours at a fee of Tshs 200 per kilo of 
sisal processed. 

“We are happy that Taabu and many 
other farmers in this village have now 
fully embraced sisal farming,” says an 
official of a local organization working to 
empower sisal farmers in the Lake Zone. 

“When we began, we were bringing sisal 
seedlings from Tanga and distributing 
them free of charge to the farmers, 
giving them the necessary education and 
expecting that they would plant them. But 
they would do nothing.”

Taabu has since increased her land 
under sisal cultivation to 12 acres while 
other members of her Akina Mama na 
Maendeleo women’s group also have 
between 3-10 acres each. Previously 
the women did not own any land and 
depended on rented land for food 
cultivation. 

Taabu is also employing 12 youths 
who work on her farm daily. “I have 
engaged youths on my sisal plantation 
who previously used to be idle, they are 
now happy working on my farm,” she 
says.

One of them is 25-year old Thomas 
Buriri who works on the farm as a 
processor and harvester. He says this 
job has put food on his table. “I take two 
weeks to harvest one tonne of sisal and 
I get paid Tshs 150,000 per tonne,” Buriri 

says. 
According to Taabu, developments 

over the past decade have helped to 

greatly change her life. 
“By 2010 I have to admit that I could 

not easily get hold of a Tshs 10,000 note. 
I am still amazed at how I can now hold 
millions of shillings in my own hands at a 
go,” she says. 

With the profit that she makes, Taabu 
has ensured that all her children are 
getting a good education, and is also 
building a modern house for her family.

She is also empowering and supporting 
other women to venture into sisal farming 
so that they too can benefit as she has 
benefited from the crop. 

At the same time, Taabu mixes the sisal 
residues with cow dung for biogas which 
has been able to save her a lot of money.

Says she: “I no longer worry or fear 
about cooking time; to me, anytime is 
cooking time because I have my biogas 
which never depletes.”

  
NKINDA KULWA

Taabu is not the only farmer reaping big 
from the sisal revolution in the Lake Zone. 
Mr Nkinda Kulwa of Kishapu district made 
newspaper headlines during a certain 
Nanenane exhibition event in Simiyu not 
too long ago when Prime Minister Kassim 
Majaliwa presented him with an award for 
being a role model farmer in the zone. 

When we visited Kulwa at his home in 
Soso village, he told us he was not ready 
to relinquish his “hard-earned” title to 
anyone. He has been working day and 
night to ensure he remains a role model 
for as long as possible so he may one day 
get another opportunity to mingle with 
the “high and mighty” as he calls them.

“The award surprised me; I did 
not expect it all. But it also made me 
aware that our efforts down here at the 
grassroots level are recognized at top 
government level,” he says. 

Apart from a recognition certificate, 
Mzee Kulwa also received a Tshs 1 
million reward which he used to buy a 
locally-made decorticator machine for 
processing sisal. Beforehand, he was 
renting such machines for Tshs 200 per 
kilo of sisal. 

Being a polygamist and father to 19 
children, Mzee Kulwa says his involvement 
in sisal farming and processing has 
helped support his large family. He did 
not believe at first that sisal could be 
cultivated for money, and when he was 
convinced to venture into sisal farming, 
he did not believe it would pay.Some of the youths employed at Taabu’s sisal farm crushing the sisal leaves

When I sold my 
first harvest, I got 
TZS.750,000 profit, 
then I realized I 
could get more if I 
invested my time 
and more resources 
in this business.
Taabu Hashim

Taabu Hashim
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“I decided to first donating 5 acres of my land for 
testing purposes to a group of sisal farmers. When 
I saw the results, I decided not to donate again 
but venture into it all by myself,” says Kulwa who 
currently has a total of 150 acres of sisal farmland.

He has employed some of his children on his 
farms and pays them what he says is the equivalent 
of what he would have paid if he had hired outside 
workers.

Keberere Nkinda (28) has worked on his father’s 
farm for the past two years as a sisal processor 
and says so far, so good. “Through this work, I have 
been able to develop myself. I now own four cows, 
14 goats and a home I can call my own,” the father 
of four says.

On the other hand, Mzee Kulwa’s other son 
Pascali Nkinda has acquired a 10-acre piece of 
land with livestock all through working as a sisal 
processor on his father’s farm. 

Mzee Kulwa says he makes an estimated Tshs 
10 million from the sale of five tonnes of sisal 
harvested from his farm. Each tonne he says goes 
for Tshs 2 million. 

“I am very thankful to stakeholders and the 
government for supporting and giving us the ability 
to know the worth of sisal and getting us fully 
involved. This has transformed our lives,” he states. 

OVERVIEW

According to Kishapu district agricultural officer 
Emmanuel Kitundu, the introduction of sisal 
farming has been a great eye-opener for the people 
of the district, leading to a change of mindset, 
improved production and livelihoods at the same 
time. Just over 250 acres of sisal in the district are 
under sisal cultivation. 

“Between 2006 and 2015 before this sisal 
revolution and acceptance, this district depended 
heavily on food rations from the government. But 
since we adopted and embraced sisal farming we 
no longer need those food rations. We are now 
endowed and can sustain ourselves,” says Mr 
Kitundu. 

He adds that the government has also benefitted 
from increased revenue collection due to increased 
sisal production. 

“Beforehand, there was no revenue to collect, 
but since 2017 that has changed,” says Kitundu. 

Sisal is recognized as one of Tanzania’s strategic 
crops and the Tanzania Sisal Board estimates that in 
2019 alone 37,255 tonnes were produced, numbers 
that are expected to increase. 

“We are happy to be among 17 districts that 
have been identified as sisal havens. We shall make 
sure that we continue sensitizing our farmers on 
the need to enhance its production,” says Kitundu.

Mr. Nkinda Kulwa with two of his sons at his farm in Isoso village, Kishapu district 

Part of Mr. Lukindo’s 
sisal farm in Kishapu 
district, Shinyanga.
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Innovation weeek exbihtion

A valuable database also en-
sures that details of all farmers 
and their supplies are captured, 
which in turn ensures targeted 
communications based on loca-
tion.

The platform also presents an 
opportunity for farmers to re-
ceive information and training 
on a range of topics including 
efficient practices and weather 
changes that may impact crop 
quality and productivity. 

Speaking on digitization of the 
agriculture value chain in Tan-
zania, Deputy Minister of Agri-
culture Hussein Bashe says he 
welcomes such innovations as 
M-Kulima as important factors to 
help boost the sector and allow 
the country to achieve its devel-
opment goals.

“This connected farmer platform 
designed by Vodacom Tanza-
nia has started addressing gaps 
in access to critical information 
and services for farmers. It is our 
belief that innovations such this 
will be a major catalyst for devel-
opment in this important sector. 
I am pleased to see the private 
sector playing an active part in 
this endeavour,” Mr Bashe said.

The M-Kulima platform ensures 
that payments are made and re-
ceipts provided through mobile 
money, thus also creating trans-
parency and reducing fraud. 
Farmers are also able to access 
bank loans and make repay-
ments effectively. 

Ekko Oosterhuil, managing di-
rector of Silverland Tanzania 
who are now using the platform, 
said digitizing the value chain is 
in line with the company’s long-
term strategy to empower small-
holder farmers with high quality 
materials and link them to crop 

markets.

“We believe M-Kulima will help 
us connect better with remotely 
located farmer groups and co-
operatives that are our main tar-
get,” Mr Oosterhuil said.

According to Vodacom, the sim-
ple-to-use platform will ensure 
that farmers are not left behind 
as far as the use of technology is 
concerned.

 In order to ensure that the plat-
form is accessible to all, partic-
ularly those in rural areas who 
do not have access to phones, 
Vodacom says measures have 
been put in place to ensure that 
all farmers will access the gad-
gets so that others are not disad-
vantaged. 

‘This platform has already been 
successfully tested in Tanza-
nia as well as other countries 
in West Africa such as Nigeria 
where small holder farmers are 
already benefitting from its exis-
tence,” Mr Dhillon said. 

According to Vodacom, at least 
five million people on the con-
tinent are already using the 
M-Kulima platform. In Tanzania, 
more than 20,000 smallholder 
farmers have been profiled since 
January 2020 and by the end of 

the year an estimated 300,000 
will be ready to be introduced to 
the platform. 

Vodacom is seeking partnerships 
with banks, farm input suppliers 
and relevant government bodies 
like the Tanzania Corporative De-
velopment Commission (TCDC) 
to extend M-Kulima services to 
more AMCOS which it is believed 
lack the digital literacy and nec-
essary tools to allow them to dig-
itize their operations. 

We have had a 
good experience 
with M-Pesa and 
we hope this too 
will go down well 

just like the M-Pesa 
platform. We want 

to revolutionize 
the agricultural 

industry in 
Tanzania just like 

we did with the 
financial sector

Vodacom Business Director,
 Arjun Dhillon. 
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MAMA HELLENA SAMSON

Elsewhere in the farthest end of 
the expansive, dry Kishapu district 
lies Migunga village, which is located 
roughly 25 kilometres from Kishapu 
town but appears more like 50km away 
due to the poor road infrastructure. 

In the village we met Mama Hellena 
Samson, chairperson of the Sisal 
Farmers and Processors Association in 
Kishapu district. 

Hellena is the mother of four 
grown-up children who are all out 
fending for themselves. She is also 
a young mother-in-law. Her son just 
got married a month ago and as the 
Sukuma culture demands, she must stay 
with her daughter-in-law for a month, 
teaching her house chores as required by 
tradition. 

Mama Hellena is also a beneficiary 
of the sisal revolution in Kishapu being 
spearheaded by various stakeholders 
including the government. She does small-
scale sisal farming, but her main interest 
is processing the sisal residues for use as 
animal feeds.  “In Kishapu pasture land is 
a big problem. A lot of animals die here 
particularly during the dry period due to 
lack of food,” says Mama Hellena. 

It is for this reason that she 
developed an interest in alternative 
animal feeds to supplement the 
grass when it dries up. To learn 
more about this, she attended a 
sensitization workshop organized by 
the local authorities and sponsored by 
other stakeholders. She says since then, 
she has never had problems with her 
animals lacking food. “Even during the 
driest moments, I always have food for 
my animals. When I open the gate for 
them to go out, they always know where 
their special food is,” she says.

Through the training, Mama Hellen 
has learnt the art of mixing sisal, maize 
and sunflower residues with salt, making 
a perfect meal for her livestock. 

“We were told that this is even more 
nutritious than grass and that is why I 
have to ensure I have these ingredients 
all the time,” she explains. 

She says learning to grow sisal was 
the best thing that ever happened in 
her life. Being the only sisal farmer in the 
whole of Migunga village, Hellena enjoys 
the privileges that come with that. 

Before she got the training on 

effectively growing sisal, Mama Hellena 
could only make Tshs150,000 per season 
after selling her produce. Now she is 
capable of harvesting between 500-
800kgs for a profit of Tshs1.2 million per 
season. 

Through these efforts, Mama Hellena 

has built a modern home and was even 
able to comfortably support her male 
children in paying bride price for their 
wives.  Sisal residue is not only used as 
animal feeds but also used for biogas. 
Mama Hellena has been using biogas 
since 2019 when she was taught that 
sisal residues can be used for creating 
alternative sources of fuel. 

“I no longer go to the forest in 
search of firewood. Before I started 
using biogas I had to pay someone at 
least Tshs 70,000 to get me enough 
firewood to use for six months. This 
biogas has saved me these costs,” she 
says.

Hellena Samson
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Innovation

He first came into the limelight in 2016 when 
he surprised his Igaga village community in 
Kishapu district, Shinyanga region with a 
homemade aircraft that he had assembled 

himself and attempted to fly. Five years down the 
line, 45-year-old Magorio is still coming up with new 
innovations. 

The father of three and standard 4 drop-out is 
impacting the sisal value chain in Kishapu and the 
region by providing sisal processing machines that 
are being used by local farmers.

With over 3,000 sisal farmers spread across Kishapu 
district and its environs, Mr Magorio is meeting the 
demand for his machines very well. The Raspadora 
machines are helping the farmers save time and 
money, thereby leading to an increase in production. 
Currently, farmers in Kishapu are producing at least 
600 tonnes of sisal fibre a year against 80 tonnes 

before the introduction of the machines.
“If we did not have Magorio around, the nearest 

we could get such processing machines is Tanga,” 
says one of his customers.

Each machine retails at Tshs 4.5 million, and 
Magorio continues to attract buyers from far and 
wide with his unique products. So far he is the only 
supplier of sisal processing machines in the Lake 
Zone.

“From my shop here, I have been able to 
supply at least 50 machines to sisal farmers for 
processing, brushing and also pressing their 
crop,” he says.

Ms Tabu Masudi is one of the beneficiaries 
of Mr Magorio’s innovations. She says the 

machine she purchased from him has 
really helped her to raise her production 

and improved her livelihood. 
“With this machine, I earn up to Tshs 

6 million a year from selling up to one 
tonne of sisal fibre. I am able to take 

my children to good schools with 
this money,” she says.

Through Oxfam’s support 
the local sisal cooperative 

One man’s innovations boosting 
sisal farming in Tanzania

Daudi Magiri Magorio, the innovator from Igaga A village showing some 

Some of the machines made by Magorio being used at the local Amcos

Meet Daudi Magorio, a Tanzanian innovator 
whose processing machines have become popular 
among sisal farmers in the Lake Zone.
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A valuable database also en-
sures that details of all farmers 
and their supplies are captured, 
which in turn ensures targeted 
communications based on loca-
tion.

The platform also presents an 
opportunity for farmers to re-
ceive information and training 
on a range of topics including 
efficient practices and weather 
changes that may impact crop 
quality and productivity. 

Speaking on digitization of the 
agriculture value chain in Tan-
zania, Deputy Minister of Agri-
culture Hussein Bashe says he 
welcomes such innovations as 
M-Kulima as important factors to 
help boost the sector and allow 
the country to achieve its devel-
opment goals.

“This connected farmer platform 
designed by Vodacom Tanza-
nia has started addressing gaps 
in access to critical information 
and services for farmers. It is our 
belief that innovations such this 
will be a major catalyst for devel-
opment in this important sector. 
I am pleased to see the private 
sector playing an active part in 
this endeavour,” Mr Bashe said.

The M-Kulima platform ensures 
that payments are made and re-
ceipts provided through mobile 
money, thus also creating trans-
parency and reducing fraud. 
Farmers are also able to access 
bank loans and make repay-
ments effectively. 

Ekko Oosterhuil, managing di-
rector of Silverland Tanzania 
who are now using the platform, 
said digitizing the value chain is 
in line with the company’s long-
term strategy to empower small-
holder farmers with high quality 
materials and link them to crop 

markets.

“We believe M-Kulima will help 
us connect better with remotely 
located farmer groups and co-
operatives that are our main tar-
get,” Mr Oosterhuil said.

According to Vodacom, the sim-
ple-to-use platform will ensure 
that farmers are not left behind 
as far as the use of technology is 
concerned.

 In order to ensure that the plat-
form is accessible to all, partic-
ularly those in rural areas who 
do not have access to phones, 
Vodacom says measures have 
been put in place to ensure that 
all farmers will access the gad-
gets so that others are not disad-
vantaged. 

‘This platform has already been 
successfully tested in Tanza-
nia as well as other countries 
in West Africa such as Nigeria 
where small holder farmers are 
already benefitting from its exis-
tence,” Mr Dhillon said. 

According to Vodacom, at least 
five million people on the con-
tinent are already using the 
M-Kulima platform. In Tanzania, 
more than 20,000 smallholder 
farmers have been profiled since 
January 2020 and by the end of 

the year an estimated 300,000 
will be ready to be introduced to 
the platform. 

Vodacom is seeking partnerships 
with banks, farm input suppliers 
and relevant government bodies 
like the Tanzania Corporative De-
velopment Commission (TCDC) 
to extend M-Kulima services to 
more AMCOS which it is believed 
lack the digital literacy and nec-
essary tools to allow them to dig-
itize their operations. 

We have had a 
good experience 
with M-Pesa and 
we hope this too 
will go down well 

just like the M-Pesa 
platform. We want 

to revolutionize 
the agricultural 

industry in 
Tanzania just like 

we did with the 
financial sector

Vodacom Business Director,
 Arjun Dhillon. 
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Innovation
SHIWAMKI acquired one of 
the processing machines and 
a pressing machine and now 
serves at least 10 clients in a 
single day. 

“These machines don’t spoil. 
We have created employment 
for about 10 youths who handle 
the machines and collect the 
crop remains afterwards,” says 
Joseph Kulwa, SHIWAMKI’s 
treasurer. 

Magorio does not only 
assemble and sell machines, 
but he also offers his clients 
between six to twelve months 
guarantee in case they break 
down. He undertakes servicing 
and maintenance work himself 
as a way of keeping track of 
what he has provided.

“Sometimes I go to the 
field to see for myself how 
my machines are doing, and 
I do servicing work there. I 
also welcome clients to bring 
the machines to my shop for 
check-up,” he explains. 

Knowing that technology is 
advancing every day, he has 
not allowed himself to be left 
behind. He is now working 
on changing his products 
from manual decorticator-
processing machines to 
automated machines. He has 
been working on an automated 
decorticator machine for the 
last three years and, when 
completed, he expects his 
clients to be even happier.

“The new machine will 
be faster and requiring little 
energy to handle it. Very little 
training will be required,” he 
says.  According to Magorio, 
the manual decorticator 
machine can process up to 300 
kilograms of sisal per day, while 
the automated option will be 
able to process up to 1,000kgs. 
He says the problem he faces 
has been securing funds to 
support the completion of this 
new innovation. 

“As of now, I have spent Tshs 
10 million on this automated 
machine, I need almost Tshs 15 
million to complete it and have 
it tested,” he adds.

He says he has not 
approached any lending 
institution for a loan because 
he believes none will agree to 
pump money into a project that 
they are not sure will succeed. 

But despite this pessimism, 
well-wishers have linked him 
with the Tanzania Commission 
on Science and Technology 
(COSTECH) to help him in his 
search for the funds he needs 
to complete his project. 

“We are hopeful that 
COSTECH can be of help in this 
because we are happy with 
what Magorio has done so far 
and the role he is playing in 
improving sisal farming in the 
district,” says Charles Buregea, 
program manager in charge 
of innovations at the Relief 
to Development Society in 
Kishapu district. 

Apart from supporting the 
sisal value chain, Magorio 
has also made machines 
for weeding, planting and 
processing potatoes. 

Daudi Magorio at his workshop
From my garage 
here, I have been 
able to supply at 
least 50 machines 
to sisal farmers 
that include 
processing, 
brushing and 
also pressing 
machines.
Magiri Magorio

Mr. Kulwa’s machine that was bought from Magorio

Some of the machines made by Magorio being used at 
the Taabu’s sisal farm.



A R T I C L E

30 JULY - DECEMBER 

A R T I C L E

30 T H E  A G R I B U S I N E S S  M A G A Z I N E  2 0 2 1

Fortunatus Kenyunko is a small 
scale farmer and processor of 
locally made wine operating 
out of Msalato village, a 

few kilometres from Dodoma 
municipality. He is among an 
estimated 1,700 such farmers spread 
across the region and engaged in the 
grape and wine value chains.

A tour of his grape plantation 
and processing factory showed an 
entrepreneur who is claiming a fair 
share of the wine market through his 
own brand known as Bigambe wine. 
But also one who is in dire need of 
equipment to support his business. 
He harvests between 400-500 
kilograms of grapes every day.

“My wine is accepted locally and 
people love it,” said Kenyunko in 
response to a question from Prime 
Minister Kassim Majaliwa who paid 
him a visit at his farm.

On limitations he faces due to 
financial constraints, he told the 
premier:  “My desire is to secure funds 
and purchase modern processing 
machines for my factory. I also want 
to put a fence around my shamba 
because I lose a lot of grapes to 
thieves.”

But even as Mr Majaliwa assured 
him of the government’s support in 
his endeavours to access financial 
support, there are many other small-
scale wine farmers out there who 
continue to face similar challenges.

Grape farmers and wine producers 
in Tanzania now have more reason 
to smile following the inclusion of 
grapes into the list of strategic crops 
in the country. 

The announcement that grape 

Government steps in to promote 
grape farming in Tanzania as a 
potential economy booster
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A valuable database also en-
sures that details of all farmers 
and their supplies are captured, 
which in turn ensures targeted 
communications based on loca-
tion.

The platform also presents an 
opportunity for farmers to re-
ceive information and training 
on a range of topics including 
efficient practices and weather 
changes that may impact crop 
quality and productivity. 

Speaking on digitization of the 
agriculture value chain in Tan-
zania, Deputy Minister of Agri-
culture Hussein Bashe says he 
welcomes such innovations as 
M-Kulima as important factors to 
help boost the sector and allow 
the country to achieve its devel-
opment goals.

“This connected farmer platform 
designed by Vodacom Tanza-
nia has started addressing gaps 
in access to critical information 
and services for farmers. It is our 
belief that innovations such this 
will be a major catalyst for devel-
opment in this important sector. 
I am pleased to see the private 
sector playing an active part in 
this endeavour,” Mr Bashe said.

The M-Kulima platform ensures 
that payments are made and re-
ceipts provided through mobile 
money, thus also creating trans-
parency and reducing fraud. 
Farmers are also able to access 
bank loans and make repay-
ments effectively. 

Ekko Oosterhuil, managing di-
rector of Silverland Tanzania 
who are now using the platform, 
said digitizing the value chain is 
in line with the company’s long-
term strategy to empower small-
holder farmers with high quality 
materials and link them to crop 

markets.

“We believe M-Kulima will help 
us connect better with remotely 
located farmer groups and co-
operatives that are our main tar-
get,” Mr Oosterhuil said.

According to Vodacom, the sim-
ple-to-use platform will ensure 
that farmers are not left behind 
as far as the use of technology is 
concerned.

 In order to ensure that the plat-
form is accessible to all, partic-
ularly those in rural areas who 
do not have access to phones, 
Vodacom says measures have 
been put in place to ensure that 
all farmers will access the gad-
gets so that others are not disad-
vantaged. 

‘This platform has already been 
successfully tested in Tanza-
nia as well as other countries 
in West Africa such as Nigeria 
where small holder farmers are 
already benefitting from its exis-
tence,” Mr Dhillon said. 

According to Vodacom, at least 
five million people on the con-
tinent are already using the 
M-Kulima platform. In Tanzania, 
more than 20,000 smallholder 
farmers have been profiled since 
January 2020 and by the end of 

the year an estimated 300,000 
will be ready to be introduced to 
the platform. 

Vodacom is seeking partnerships 
with banks, farm input suppliers 
and relevant government bodies 
like the Tanzania Corporative De-
velopment Commission (TCDC) 
to extend M-Kulima services to 
more AMCOS which it is believed 
lack the digital literacy and nec-
essary tools to allow them to dig-
itize their operations. 

We have had a 
good experience 
with M-Pesa and 
we hope this too 
will go down well 

just like the M-Pesa 
platform. We want 

to revolutionize 
the agricultural 

industry in 
Tanzania just like 

we did with the 
financial sector

Vodacom Business Director,
 Arjun Dhillon. 
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farming will receive as much attention 
as other priority crops such as tobacco, 
sunflower, sisal, palm oil, tea, coffee, 
and cotton has brought back hopes 
for traders and farmers in the wine 
industry as well as grape production. 

“The sixth phase government 
is committed to improving grapes 
production in the country and will 
ensure that grape farmers benefit 

from this production,” said premier 
Majaliwa during the launch of a 
national campaign to encourage 
farmers to grow grapes.

Traders in the crop’s value chain 
are optimistic that the campaign will 
yield fruits and that grape production 
will now be able to contribute more 
to the country’s overall economic 
growth.

“This is a crop that needs as much 
attention as other crops. To give it 
the attention it needs to enable us 
increase quality production, we as 
stakeholders need to work together 
with the government to ensure that 
we get proper quality extension 
officers to support our farmers,” Said 
Archard Kato, one of the leading local 
wine producers in Tanzania during a 
stakeholders consultative forum held 
in Dodoma. 

Tanzania’s wine industry does not 
have much international recognition, 
yet it is the second largest producer of 
wine in sub-Saharan Africa after South 
Africa. Until recently, Dodoma region 
was the only known major grape 
growing region in Tanzania producing 
different varieties of grapes that 
include chenin blanc, Syrah, Cabernet, 
Sauvignon and Makutopora which 
is named after one of Dodoma’s sub 
regions. 

Mr Majaliwa cited other areas 

like Bunda, Tanga, Tabora, Singida 
and Babati as additional spots that 
have favourable climates for grape 
cultivation. 

“All these regions can embrace 
grape farming because they have 
adequate land and favourable climates 
for the cultivation of grapes. And we 
shall give support to farmers starting 
from land preparation, provision of 
seedlings, fertilizer application all 
the way to harvesting, packing and 
marketing,” the PM said.

With approximately 70% of wine 
sold in Tanzania being imported 
wine, stakeholders say there is need 
to ensure concerted efforts that 
will realize increased quality wine 
production at local level. Currently 

My desire is to secure 
funds and purchase 
modern processing 
machines for my 
factory. I also want to 
put a fence around my 
shamba because I lose a 
lot of grapes to thieves.
Mr. Fortunatus 
Kenyunko

Prime Minister Hon. Kassim Majaliwa inspecting a grape farm in Dodoma, during the 
grape farming awareness campaign 
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Tanzania has at least six wine processing 
factories but some are reluctant to purchase 
raw materials from local farmers due to poor 
quality.  They say lack of proper training on 
quality grape production by farmers, lack of 
grapes knowledge among extension officers, 
government bureaucracy and high taxes as 
well as lack of equipment for local farmers and 
capital are contributory factors to low quality 
grape production in Tanzania. Investors such 
as Cetawico and KATO have been passionate 
about quality grape production.

“For us to make good wine, we need good 
grapes, our farmers need to be empowered 
to produce good wine quality grapes,” says 
Catherine Mwimbe who with Dr Florenzo 
Chesini are the directors of Cetawico Wine 
Production company in Dodoma.

Investors say most grape farmers still use 
recycled seeds due to the absence of reliable 
availability of grape seeds. Coupled with lack 
of proper knowledge on grapes cultivation 
by a huge percentage of extension officers, 
and the huge costs associated with grapes 
cultivation, the situation has continued to 
weaken the sector.

To start off the campaign to ensure the 
country begins producing quality grapes, 
Prime Minister Majaliwa declared that the 
Tanzania Agricultural Research Institute in 
Makutopora will be the official grape research 
site for the country and will research and 
provide quality grape seedlings. 

Currently, the institute has the capacity to 
produce only 100,000 grape seedlings against 
the needed capacity of 1.5 billion seedlings. 

A total of 2.1 million acres have been 
earmarked for grape production in Dodoma 
region alone.There are almost 1,700 grape 
farmers scattered in 25 different villages 
of the municipality and Bahi district with an 
estimated annual production rate of 10,052 
tonnes of grapes.

Lutheran World Relief statistics indicate 
that Tanzania’s wine production stood at 
122,200 litres in the year 2015. 

According to Dodoma Urban member 
of parliament Antony Peter Mavunde, 
government agricultural extension officers 
need to be trained thoroughly and do bench 
markings in other countries like South Africa 
that are more advanced in grape farming and 
wine production. 

“This is one way in which we shall be able 
to learn best practices for grape farming and 
apply them locally,” says Mr Mavunde. 

PASS Leasing company 
LTD board member 
Robund Kalunjira, and 
TANAPA’s commissioner 
Ahmed Ngugi listens to 
one of the proprietors 
of Eva’s grape farm in 
Dodoma during a a visit 
to the farm. 

Prime Minister Hon. Kassim Majaliwa listens to PASS Trust Chief Operations Officer Anna Shanalingigwa during a visit to grape 
farms in Dodoma. 
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A valuable database also en-
sures that details of all farmers 
and their supplies are captured, 
which in turn ensures targeted 
communications based on loca-
tion.

The platform also presents an 
opportunity for farmers to re-
ceive information and training 
on a range of topics including 
efficient practices and weather 
changes that may impact crop 
quality and productivity. 

Speaking on digitization of the 
agriculture value chain in Tan-
zania, Deputy Minister of Agri-
culture Hussein Bashe says he 
welcomes such innovations as 
M-Kulima as important factors to 
help boost the sector and allow 
the country to achieve its devel-
opment goals.

“This connected farmer platform 
designed by Vodacom Tanza-
nia has started addressing gaps 
in access to critical information 
and services for farmers. It is our 
belief that innovations such this 
will be a major catalyst for devel-
opment in this important sector. 
I am pleased to see the private 
sector playing an active part in 
this endeavour,” Mr Bashe said.

The M-Kulima platform ensures 
that payments are made and re-
ceipts provided through mobile 
money, thus also creating trans-
parency and reducing fraud. 
Farmers are also able to access 
bank loans and make repay-
ments effectively. 

Ekko Oosterhuil, managing di-
rector of Silverland Tanzania 
who are now using the platform, 
said digitizing the value chain is 
in line with the company’s long-
term strategy to empower small-
holder farmers with high quality 
materials and link them to crop 

markets.

“We believe M-Kulima will help 
us connect better with remotely 
located farmer groups and co-
operatives that are our main tar-
get,” Mr Oosterhuil said.

According to Vodacom, the sim-
ple-to-use platform will ensure 
that farmers are not left behind 
as far as the use of technology is 
concerned.

 In order to ensure that the plat-
form is accessible to all, partic-
ularly those in rural areas who 
do not have access to phones, 
Vodacom says measures have 
been put in place to ensure that 
all farmers will access the gad-
gets so that others are not disad-
vantaged. 

‘This platform has already been 
successfully tested in Tanza-
nia as well as other countries 
in West Africa such as Nigeria 
where small holder farmers are 
already benefitting from its exis-
tence,” Mr Dhillon said. 

According to Vodacom, at least 
five million people on the con-
tinent are already using the 
M-Kulima platform. In Tanzania, 
more than 20,000 smallholder 
farmers have been profiled since 
January 2020 and by the end of 

the year an estimated 300,000 
will be ready to be introduced to 
the platform. 

Vodacom is seeking partnerships 
with banks, farm input suppliers 
and relevant government bodies 
like the Tanzania Corporative De-
velopment Commission (TCDC) 
to extend M-Kulima services to 
more AMCOS which it is believed 
lack the digital literacy and nec-
essary tools to allow them to dig-
itize their operations. 

We have had a 
good experience 
with M-Pesa and 
we hope this too 
will go down well 

just like the M-Pesa 
platform. We want 

to revolutionize 
the agricultural 

industry in 
Tanzania just like 

we did with the 
financial sector

Vodacom Business Director,
 Arjun Dhillon. 
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According to the Speaker of 
Tanzania’s National Assembly Job 
Ndugai: “If we invest in the quality 
of our grapes, markets will not be a 
problem. We need to make grapes 
like a household crop.” 

Small scale farmers and traders 
visited by the prime minister during 
his tour of grape farms in Dodoma 
region gave an impression of a 
trade that could be very rewarding 
for everyone involved including the 
government if well managed. 

From the fields, it was clear that 
one acre of land if well managed 
can produce quality grapes of up to 
15 tonnes at an approximate cost of 
Tshs 15 million. Financial institutions 
were asked to step in and support 
the farmers in their quest for funding 
support through loans.

“I call upon PASS Trust, which has 
been very instrumental in giving credit 
guarantee to farmers, to ensure that 
grape farmers are also supported to 
access finances. We recognise the 
good work done by the Trust,” Mr 
Majaliwa said.

In their interactions with the prime 
minister, the farmers outlined several 
reasons for the current ineffective 
contribution of grape farming to their 
general livelihoods. These included 
the absence of a specialized market 
area, a grapes growers union, and 

education provision to grape growers.
The government says Tshs 11 

billion has been provided to TARI for 
research purposes and a lot will be 
expected from the institute in terms 
of improving grapes production in the 
country. 

Further directives to enhance 
grapes production were given, 
among them to ensure a database 
is available for all grape farmers as 
well as off-takers; an annual grapes 
cultivation calendar be prepared 
to guide farmers; and events such 
as wine festivals  be promoted on a 
national scale with the government  
participating fully.

Prime Minister Hon. Kassim Majaliwa, Agriculture assistant minister Hon. Hussein Bashe, Former Minister Antony Mavunde 
listening to a local wine producer in Dodoma

Dodoma Regional Commissioner, Anthony Mtaka keenly looking at grapes in a farm 
during a recent visit to grape farmers in Dodoma by Prime Minister Kassim Majaliwa

The sixth phase 
government is 
committed to improving 
grapes production in 
the country and will 
ensure that grape 
farmers benefit from this 
production. 
Kassim Majaliwa
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Newly launched PASS Leasing 
Company sets out to level 
playing field for farmers

Tanzania has seen a slow but steady 
growth in agricultural mechanization 
over the past few decades. 
The country’s mechanization 

growth trend is consistent with patterns 
elsewhere, with both agroecological 
and socioeconomic conditions as key 
determinants of increased mechanization. 

The private sector has often led the 
development of machinery markets and 
service provision to meet the mechanization 
demand, including emerging medium- to 
large-scale farmers serving as self-financed 
owners of tractors providing custom hiring 
services. 

Now, the recent launch of an agricultural 
mechanization leasing company in Dar 
es Salaam is changing the narrative of 
mechanization financing in Tanzania. The 
PASS Leasing Company, launched in July 
2021 by Tanzania’s agriculture minister 
Prof Adolf Mkenda, is already reaching out 
to the agricultural community in Tanzania 
through provision of competitively priced 
lease financing.

According to the PASS Leasing Co. Ltd 
managing director Killo Lussewa, the 
company which is fully owned by the Private 
Agricultural Sector Support (PASS) Trust 
will offer unique services and products 
aimed at cushioning entrepreneurs against 
traditional collateral requirements which 
are usually imposed on borrowers. While 
the banking sector requires additional 
collateral as assets, Mr Lusewa says PASS 
Leasing Company offers loans on equipment 
without that additional collateral.

“We want to demonstrate that there is 
a huge market potential in asset-based 
financing to encourage further investment 
in agriculture by other leasing and financial 
service providers,” said Mr Lussewa.

To effectively implement its strategy, 
the PASS Leasing Company works with 

local agricultural sector suppliers by 
allowing customers to choose their own 
agro equipment packages rather than 
offering standardized products which they 
say may not suit all the changing customer 
requirements.

“We have been able to distinguish our 
services from our competitors in such a 
way that a farmer seeking any equipment 
through a PASS Leasing Company loan 
will only be required to make an equity 
contribution of at least 20% as opposed to 
our competitors who demand up to 60%,” 
says Anderson Mlabwa, PASS Leasing 
Company Ltd financial advisor.  

Beneficiary targets are mainly small 
and medium enterprises (SMEs) including 
smallholder farmers in agricultural 
value chains that have been traditionally 
marginalized.

“I have been loaned a tractor and it is a 

PASS Leasing company 
Managing Director Killo 
Lusewa during a press 
briefing .
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A valuable database also en-
sures that details of all farmers 
and their supplies are captured, 
which in turn ensures targeted 
communications based on loca-
tion.

The platform also presents an 
opportunity for farmers to re-
ceive information and training 
on a range of topics including 
efficient practices and weather 
changes that may impact crop 
quality and productivity. 

Speaking on digitization of the 
agriculture value chain in Tan-
zania, Deputy Minister of Agri-
culture Hussein Bashe says he 
welcomes such innovations as 
M-Kulima as important factors to 
help boost the sector and allow 
the country to achieve its devel-
opment goals.

“This connected farmer platform 
designed by Vodacom Tanza-
nia has started addressing gaps 
in access to critical information 
and services for farmers. It is our 
belief that innovations such this 
will be a major catalyst for devel-
opment in this important sector. 
I am pleased to see the private 
sector playing an active part in 
this endeavour,” Mr Bashe said.

The M-Kulima platform ensures 
that payments are made and re-
ceipts provided through mobile 
money, thus also creating trans-
parency and reducing fraud. 
Farmers are also able to access 
bank loans and make repay-
ments effectively. 

Ekko Oosterhuil, managing di-
rector of Silverland Tanzania 
who are now using the platform, 
said digitizing the value chain is 
in line with the company’s long-
term strategy to empower small-
holder farmers with high quality 
materials and link them to crop 

markets.

“We believe M-Kulima will help 
us connect better with remotely 
located farmer groups and co-
operatives that are our main tar-
get,” Mr Oosterhuil said.

According to Vodacom, the sim-
ple-to-use platform will ensure 
that farmers are not left behind 
as far as the use of technology is 
concerned.

 In order to ensure that the plat-
form is accessible to all, partic-
ularly those in rural areas who 
do not have access to phones, 
Vodacom says measures have 
been put in place to ensure that 
all farmers will access the gad-
gets so that others are not disad-
vantaged. 

‘This platform has already been 
successfully tested in Tanza-
nia as well as other countries 
in West Africa such as Nigeria 
where small holder farmers are 
already benefitting from its exis-
tence,” Mr Dhillon said. 

According to Vodacom, at least 
five million people on the con-
tinent are already using the 
M-Kulima platform. In Tanzania, 
more than 20,000 smallholder 
farmers have been profiled since 
January 2020 and by the end of 

the year an estimated 300,000 
will be ready to be introduced to 
the platform. 

Vodacom is seeking partnerships 
with banks, farm input suppliers 
and relevant government bodies 
like the Tanzania Corporative De-
velopment Commission (TCDC) 
to extend M-Kulima services to 
more AMCOS which it is believed 
lack the digital literacy and nec-
essary tools to allow them to dig-
itize their operations. 

We have had a 
good experience 
with M-Pesa and 
we hope this too 
will go down well 

just like the M-Pesa 
platform. We want 

to revolutionize 
the agricultural 

industry in 
Tanzania just like 

we did with the 
financial sector

Vodacom Business Director,
 Arjun Dhillon. 
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dream come true for me because it 
means I can now save a lot of time 
and money. Above all, I am now sure 
that my production will increase,” 
says Anthony Marco, a PASS Leasing 
Company beneficiary who received 
his tractor during the launch of the 
company in Dodoma in July. 

Speaking during the same 
event, agriculture minister Prof 
Mkenda hailed PASS Trust for its 
contribution in supporting Tanzania’s 
agricultural sector and called on 
regional administrations to also seize 
opportunities provided by the new 
leasing option to ensure increased 
agricultural productivity.

“The launch of PASS Leasing 
Company will no doubt play a 
catalytic role in increasing agricultural 
production across the country,” said 
Prof Mkenda.

Also present at the launch were 
representatives from agricultural 
value chain stakeholders including 
financial institutions, agricultural 
mechanization companies, farmers 
and processing companies. 

Prof. Mkenda particularly called 
on PASS Trust and PASS Leasing 
Company to support the production 
of sunflower in the country as a 
strategic crop by ensuring access to 
loans for increased productivity. He 
thanked the governments of Denmark 

and Sweden for their support towards 
agricultural financing in the country 
through PASS Trust.

“I will personally visit the 
ambassadors of these countries to 
deliver my appreciation on behalf of 
the government and discuss more on 

Agriculture Minister Hon. Prof Adolf Mkenda with Dodoma Regional Commissioner Antony Mtaka, PASS Trust Board of 
Trustees chairperson Dr. Tausi Kida, PASS Leasing company Managing Director Killo Lusewa and PASS Trust Chief Operations 
Officer Anna Shanalingigwa during the launch of the PASS Leasing company LTD in Dodoma. 

It is for this reason that 
we have been convinced 
with passion  that 
something can still be 
done if we embrace 
modern technology and 
mechanization particularly 
by small scale farmers 
who are our main targets 
in the leasing business.
Anderson Mlabwa

This is a big 
achievement for the 
agricultural sector in 
Tanzania. The launch 
of the PASS Leasing 
company will no doubt 
play a catalytic role in 
increasing agricultural 
production in the 
country.
 Prof. Adolf Mkenda
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PASS Leasing Company LTD Kiilo Lusewa with Agricom Chief Executive Officer Angelina Ngalula 
during the signing of partnership agreement  ceremony between the two companies. Looking 
on are staff from  PASS Leasing Anna Godson and Agricom Group CEO Alexandre Daffar

Head of Agricultural Machines at KANU Equipment Agriculture LTD  Lucas Botha  signining 
a partnership agreement with PASS Leasing Company LTD MD Killo Lusewa at  PASS Leasing 
company offices in Dar es Salaamthat will see clients acquire farm machineries from KANU 
equipment through PASS Leasing loans

 It is for this 
reason that 
we have been 
convinced with 
passion  that 
something can 
still be done 
if we embrace 
modern 
technology and 
mechanization 
particularly 
by small scale 
farmers who 
are our main 
targets in 
the leasing 
business.
Anderson 
Mlabwa 

how we can enhance this support,” said the 
minister. 

The Danish and Tanzania governments 
are the founders of PASS Trust which was 
established in 2000 as a project under the 
ministry of agriculture. In 2007 the Trust 
was registered as an autonomous entity. 

Besides the leasing company, PASS 
Trust has continued to contribute towards 
Tanzania’s agricultural finance landscape 
by assisting entrepreneurs to borrow from 
commercial financial institutions feasibly 
and profitably for purposes of improving 
their agribusinesses. 

PASS offers a partial credit guarantee 
cover of between 20-60% to collaborating 

banks as a means of topping up 
inadequate collateral to enable clients get 
financing. Over 1.7 million agribusiness 
entrepreneurs have benefited from PASS 
Trust credit financing since 2002 while 
over 2.5 million people have accessed 
jobs because of the PASS credit guarantee 
scheme.  Experts say that even though the 
growth of Tanzania’s mechanization and 
adoption has been gradual, the emergence 
of such institutions as the PASS Leasing 
Company is an indication of better things 
to come. 

According to financial expert Anderson 
Mlabwa, the establishment of PASS Leasing 
Company is intended to debunk the notion 
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A valuable database also en-
sures that details of all farmers 
and their supplies are captured, 
which in turn ensures targeted 
communications based on loca-
tion.

The platform also presents an 
opportunity for farmers to re-
ceive information and training 
on a range of topics including 
efficient practices and weather 
changes that may impact crop 
quality and productivity. 

Speaking on digitization of the 
agriculture value chain in Tan-
zania, Deputy Minister of Agri-
culture Hussein Bashe says he 
welcomes such innovations as 
M-Kulima as important factors to 
help boost the sector and allow 
the country to achieve its devel-
opment goals.

“This connected farmer platform 
designed by Vodacom Tanza-
nia has started addressing gaps 
in access to critical information 
and services for farmers. It is our 
belief that innovations such this 
will be a major catalyst for devel-
opment in this important sector. 
I am pleased to see the private 
sector playing an active part in 
this endeavour,” Mr Bashe said.

The M-Kulima platform ensures 
that payments are made and re-
ceipts provided through mobile 
money, thus also creating trans-
parency and reducing fraud. 
Farmers are also able to access 
bank loans and make repay-
ments effectively. 

Ekko Oosterhuil, managing di-
rector of Silverland Tanzania 
who are now using the platform, 
said digitizing the value chain is 
in line with the company’s long-
term strategy to empower small-
holder farmers with high quality 
materials and link them to crop 

markets.

“We believe M-Kulima will help 
us connect better with remotely 
located farmer groups and co-
operatives that are our main tar-
get,” Mr Oosterhuil said.

According to Vodacom, the sim-
ple-to-use platform will ensure 
that farmers are not left behind 
as far as the use of technology is 
concerned.

 In order to ensure that the plat-
form is accessible to all, partic-
ularly those in rural areas who 
do not have access to phones, 
Vodacom says measures have 
been put in place to ensure that 
all farmers will access the gad-
gets so that others are not disad-
vantaged. 

‘This platform has already been 
successfully tested in Tanza-
nia as well as other countries 
in West Africa such as Nigeria 
where small holder farmers are 
already benefitting from its exis-
tence,” Mr Dhillon said. 

According to Vodacom, at least 
five million people on the con-
tinent are already using the 
M-Kulima platform. In Tanzania, 
more than 20,000 smallholder 
farmers have been profiled since 
January 2020 and by the end of 

the year an estimated 300,000 
will be ready to be introduced to 
the platform. 

Vodacom is seeking partnerships 
with banks, farm input suppliers 
and relevant government bodies 
like the Tanzania Corporative De-
velopment Commission (TCDC) 
to extend M-Kulima services to 
more AMCOS which it is believed 
lack the digital literacy and nec-
essary tools to allow them to dig-
itize their operations. 

We have had a 
good experience 
with M-Pesa and 
we hope this too 
will go down well 

just like the M-Pesa 
platform. We want 

to revolutionize 
the agricultural 

industry in 
Tanzania just like 

we did with the 
financial sector

Vodacom Business Director,
 Arjun Dhillon. 
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PASS Leasing beneficiary Antony Marco, a farmer from Igunga receives his new 
tractor number plate from Dodoma Regional Commissioner Antony Mtaka 
during the launch of the PASS Leasing company Ltd. The tractor was purchased 
through a loan from PASS Leasing and supplied by SONALIKA

Harvester of forest products Mr. Frank Daudi Mwakyusa (left) from Kibaigwa, 
Kongwa in Dodoma being handed over a Timber truck by Lease Analyst Officer Mr. 
Delight Aminiel.

Potina Guga receives documents of ownership for  his  mini trailer from PASS 
Leasing staff Moses Shamage after he successfully finished the process of acquiring 
his trailer from LONAGRO. 

that the agricultural sector is a non-
performing sector.

“It is true that the company targets 
a sector that is considered non-
performing in the lending business 
because we understand that non-
performing loans (NPLs) are usually 
very high in the agricultural sector 
compared to other sectors,” Mlabwa 
says.

For the past five years, 15% of 
NPLs in the country’s banking sector 
have been in the agricultural sector 
alone compared to the overall NPLs 
percentage of less than 8%. Despite its 
27% contribution to the country’s GDP, 
the sector still suffers less agricultural 
financing with banks only sparing 
9% of their budgets for agricultural 
financing.  “It is for this reason that 
we are passionately convinced that 
something can still be done if we 
embrace modern technology and 
mechanization particularly by small-
scale farmers who are our main targets 
for leasing purposes,” says Mlabwa. 

Government efforts such as the 
implementation of the first Agricultural 
Sector 

Development Program (ASDP1) 
and ASDP2 as well as the Tanzania 
Agricultural Mechanization Strategy 
(TAMS) are expected to contribute to 
some level of mechanization access 
and adoption by farmers.  TAMS for 
instance was developed with the aim 
of providing the framework for guiding 
interventions in the sector such as 
increased emphasis on private sector 
provision of mechanization products. 

Under the TAMS framework, 
incentive structures have been 
established to expand the provision 
of mechanization services, mainly 
farm equipment hiring services, to 
smallholder farmers in the rural areas. 
This includes financial incentives 
to local institutes of technology to 
encourage design and development of 
appropriate farm tools and machinery 
suited for different categories of 
farmers and farming systems, and 
to build capacity for mechanization 
support services especially for small-
scale farmers. 
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Unequal access to land and 
property is a key obstacle 
to women’s economic 
empowerment. Oxfam 

working in Tanzania with various 
partners has been striving to 
ensure that such structural gender 
inequalities are broken and that 
women are allowed to own and 
cultivate crops on their own land.  

In Shinyanga region, men and 
women have began embracing 
the community approach to land 
ownership by women, a program 
introduced by Oxfam that is seeing 
communities embrace land tenure 
through certificates of Right of 
Occupancy.

“It was like a taboo for a woman to 
own land, because land only belonged 
to men and that is what we knew,” 
says Mbabala Masunga, secretary 

of the Nyida Village Rice scheme in 
Shinyanga.

But through interventions by 
Oxfam and its local partner the Rural 
Development Initiative, more women 

now own land and men have come to 
appreciate this ownership model. 

The organizations introduced 
the project that supported joint 
ownership of productive resources 

Oxfam teams up with 
Tanzanian partner to boost 
land ownership by women
How Oxfam working with partners in Tanzania has supported 
agricultural production through land ownership by women

Thumbs up by women from the Dirma community in Manyara region who practice bee keeping and honey harvesting. They also 
own land through the certificate of right of occupancy.

Women from the Sukuma community in Tanzania are known for thir prowess in bicycle 
riding. They use bicycles to transport their agricultural wares to the market .
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A valuable database also en-
sures that details of all farmers 
and their supplies are captured, 
which in turn ensures targeted 
communications based on loca-
tion.

The platform also presents an 
opportunity for farmers to re-
ceive information and training 
on a range of topics including 
efficient practices and weather 
changes that may impact crop 
quality and productivity. 

Speaking on digitization of the 
agriculture value chain in Tan-
zania, Deputy Minister of Agri-
culture Hussein Bashe says he 
welcomes such innovations as 
M-Kulima as important factors to 
help boost the sector and allow 
the country to achieve its devel-
opment goals.

“This connected farmer platform 
designed by Vodacom Tanza-
nia has started addressing gaps 
in access to critical information 
and services for farmers. It is our 
belief that innovations such this 
will be a major catalyst for devel-
opment in this important sector. 
I am pleased to see the private 
sector playing an active part in 
this endeavour,” Mr Bashe said.

The M-Kulima platform ensures 
that payments are made and re-
ceipts provided through mobile 
money, thus also creating trans-
parency and reducing fraud. 
Farmers are also able to access 
bank loans and make repay-
ments effectively. 

Ekko Oosterhuil, managing di-
rector of Silverland Tanzania 
who are now using the platform, 
said digitizing the value chain is 
in line with the company’s long-
term strategy to empower small-
holder farmers with high quality 
materials and link them to crop 

markets.

“We believe M-Kulima will help 
us connect better with remotely 
located farmer groups and co-
operatives that are our main tar-
get,” Mr Oosterhuil said.

According to Vodacom, the sim-
ple-to-use platform will ensure 
that farmers are not left behind 
as far as the use of technology is 
concerned.

 In order to ensure that the plat-
form is accessible to all, partic-
ularly those in rural areas who 
do not have access to phones, 
Vodacom says measures have 
been put in place to ensure that 
all farmers will access the gad-
gets so that others are not disad-
vantaged. 

‘This platform has already been 
successfully tested in Tanza-
nia as well as other countries 
in West Africa such as Nigeria 
where small holder farmers are 
already benefitting from its exis-
tence,” Mr Dhillon said. 

According to Vodacom, at least 
five million people on the con-
tinent are already using the 
M-Kulima platform. In Tanzania, 
more than 20,000 smallholder 
farmers have been profiled since 
January 2020 and by the end of 

the year an estimated 300,000 
will be ready to be introduced to 
the platform. 

Vodacom is seeking partnerships 
with banks, farm input suppliers 
and relevant government bodies 
like the Tanzania Corporative De-
velopment Commission (TCDC) 
to extend M-Kulima services to 
more AMCOS which it is believed 
lack the digital literacy and nec-
essary tools to allow them to dig-
itize their operations. 

We have had a 
good experience 
with M-Pesa and 
we hope this too 
will go down well 

just like the M-Pesa 
platform. We want 

to revolutionize 
the agricultural 

industry in 
Tanzania just like 

we did with the 
financial sector

Vodacom Business Director,
 Arjun Dhillon. 
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particularly land through village 
land use plans and acquisition of 
the Certificate of Customary Right of 
Occupancy (CCROs).

“We were invited to a meeting with 
officials from government, NGOs, 
farmers and village elders and asked 
if we were ready to accept the new 
arrangement of women owning land. 
We were advised on the benefits that 
will come from women owning land 
and, for sure, we had no reason to say 
no,” says Masunga.

The nod by the Nyida village 
community was a big achievement 
due to the deep-rooted cultural 
practices and beliefs touching on 
women and land ownership held by 
the Wasukuma tribe which occupies 
the larger part of Shinyanga region 
where the project was piloted.

“This project has reduced a lot of 
land conflicts in our village. People 
used to fight for land, orphaned 
children were never allowed to get 
land, and no woman could own land 
easily. The widows were even more 
disadvantaged because no one 
cared about their needs,” says Anna 
Kadilana, a widow and chairperson 
of the Nyida ward conflict resolution 
committee on land.

Anna’s husband died years ago and 
the mother-of-four never owned land 
until recently when the project was 
introduced and the community began 
viewing women differently.

“I am enjoying a lot of freedom 
because now no one comes to disturb 
me. I also know that my children will 
peacefully inherit my land when I am 
not there because now everything 
is documented,” she says.  Anna 
was a member of the village conflict 
resolution committee on land since 
long before the introduction of the 
CCROs, and she admits that it was not 
easy dealing with many land cases 
every day.

“We were handling at least three 
land cases every day... today we 
handle three cases in the whole year,” 
she remarks.

Anna’s sentiments are shared 
by Evarist Kabuga, a local village 

elder who agrees that land conflicts 
have decreased tremendously and 
attributes this to the introduction 
of the land use plan as well as the 
certificate of customary right of 
occupancy. This he says has even led 
to increased agricultural production.

“Now everyone knows the size of 
their land, they have documents that 
are legally recognised by institutions 
such as banks that can be used to 
secure finances to boost agricultural 
production, and generally everyone is 
at peace and can cultivate peacefully,” 
Kabuga says.

A total of 247 women have 
benefited from the project in eight 
villages of Shinyanga district where it 

was initiated two years ago by 
Oxfam. According to RUDI as the 
implementing partner organization, 
land is critical as it can serve as a 
base for food production and income 
generation, as collateral for credit, 
and as a means of holding savings for 
the future.

“It was very expensive to undertake 
the land use plan as well as the CCROs, 
because finances were required. We 
are happy that Oxfam came in and 
supported this requirement and made 
it easier for the villages to undertake 
the plans,” says RUDI’s program 
manager Mr Stephen Mpangala, 
who is responsible for strengthening 
governance and innovation in the rice 

Rael Ngassa displays her land ownership certificate that allows her to own land.

Ms. Anna Kadilana shows off her piece of land that she has acquired through 
CCRO model.
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value chain in Shinyanga region.
Rael Ngassa, a CCRO beneficiary, 

states that since she got documented 
as a landowner conflicts between her 
and her husband have been reduced.

“We knew that all land belonged to 
men, but now we know that we can 
also own land. I now own three acres 
and my husband has four acres. This 
has surely reduced conflict because I 
make the decisions on what to plant 
on my shamba,” she says.

Keffren Saiddy, who is a second 
wife to her husband, claims the 
program has rescued wives from 
violations and humiliations that they 
and their children suffered.

“Indeed, it is a big relief for those 
of us who are married to polygamists 
because the man tends to favour one 
family over the other or others. But 
with this plan every wife knows her 
property and her children’s property,” 
Keffren says.

Shinyanga district agricultural 
officer Robert Rubote, who is the 
project’s focal person, acknowledges 
that the land use plan and the 
introduction of CCROs has been 
a game changer for the people of 
Shinyanga and particularly the villages 
where the project was piloted. 

According to Rubote, local 

government administrators have 
noted an increase in agriculture-
related financial engagements by 
local financial institutions since more 
women began owning land. 

“This project has given women a lot 
of confidence because now they can 
walk into the offices of any financial 
institution and present their land 
ownership certificate for a loan,” he 
notes.

Besides, Rubote says the 
government too is now able to 
monitor land sizes and ownerships, 
thus helping to reduce land conflicts.

“We hope to ensure that this is 
replicated in the remaining villages so 

that every other person can benefit 
from available productive resources. 
We thank Oxfam and their partner 
organization RUDI for this initiative,” 
Rubote says.

He also says all the villages that have 
been supported by Oxfam through 
RUDI have registered a tremendous 
increase in rice production which has 
led to improved livelihoods. 

“We shall continue engaging with 
all the groups that have benefitted 
from this project and spread the 
knowledge to the other villages to 
ensure Shinyanga region continues 
to lead in food production and 
sustainability,” says Mr Rubote.

Mbabala Masunga showing the register that has all names of villagers with their land ownership details.

Delighted Kadilana displaying her certificates of land ownership.
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Innovation weeek exbihtion

A valuable database also en-
sures that details of all farmers 
and their supplies are captured, 
which in turn ensures targeted 
communications based on loca-
tion.

The platform also presents an 
opportunity for farmers to re-
ceive information and training 
on a range of topics including 
efficient practices and weather 
changes that may impact crop 
quality and productivity. 

Speaking on digitization of the 
agriculture value chain in Tan-
zania, Deputy Minister of Agri-
culture Hussein Bashe says he 
welcomes such innovations as 
M-Kulima as important factors to 
help boost the sector and allow 
the country to achieve its devel-
opment goals.

“This connected farmer platform 
designed by Vodacom Tanza-
nia has started addressing gaps 
in access to critical information 
and services for farmers. It is our 
belief that innovations such this 
will be a major catalyst for devel-
opment in this important sector. 
I am pleased to see the private 
sector playing an active part in 
this endeavour,” Mr Bashe said.

The M-Kulima platform ensures 
that payments are made and re-
ceipts provided through mobile 
money, thus also creating trans-
parency and reducing fraud. 
Farmers are also able to access 
bank loans and make repay-
ments effectively. 

Ekko Oosterhuil, managing di-
rector of Silverland Tanzania 
who are now using the platform, 
said digitizing the value chain is 
in line with the company’s long-
term strategy to empower small-
holder farmers with high quality 
materials and link them to crop 

markets.

“We believe M-Kulima will help 
us connect better with remotely 
located farmer groups and co-
operatives that are our main tar-
get,” Mr Oosterhuil said.

According to Vodacom, the sim-
ple-to-use platform will ensure 
that farmers are not left behind 
as far as the use of technology is 
concerned.

 In order to ensure that the plat-
form is accessible to all, partic-
ularly those in rural areas who 
do not have access to phones, 
Vodacom says measures have 
been put in place to ensure that 
all farmers will access the gad-
gets so that others are not disad-
vantaged. 

‘This platform has already been 
successfully tested in Tanza-
nia as well as other countries 
in West Africa such as Nigeria 
where small holder farmers are 
already benefitting from its exis-
tence,” Mr Dhillon said. 

According to Vodacom, at least 
five million people on the con-
tinent are already using the 
M-Kulima platform. In Tanzania, 
more than 20,000 smallholder 
farmers have been profiled since 
January 2020 and by the end of 

the year an estimated 300,000 
will be ready to be introduced to 
the platform. 

Vodacom is seeking partnerships 
with banks, farm input suppliers 
and relevant government bodies 
like the Tanzania Corporative De-
velopment Commission (TCDC) 
to extend M-Kulima services to 
more AMCOS which it is believed 
lack the digital literacy and nec-
essary tools to allow them to dig-
itize their operations. 

We have had a 
good experience 
with M-Pesa and 
we hope this too 
will go down well 

just like the M-Pesa 
platform. We want 

to revolutionize 
the agricultural 

industry in 
Tanzania just like 

we did with the 
financial sector

Vodacom Business Director,
 Arjun Dhillon. 
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Supporting grassroot women and 
youth economic empowerment 
through agriculture in Manyara 
The case of the Mama Nyuki Women Group in Dirma village

This has made 
the group’s work 
very easy because 
apart from the few 
buyers who come to 
the shamba, most 
purchase from the 
market. The women’s 
honey product is 
marketable to the 
extent that people 
queue for it.
Albert Massuja

When 50 women from 
Dirma village in Manyara 
region came together to 
form the Mama Nyuki 

Women Group in 2016, their main 
aim was to support each other and 
share experiences in maintaining 
their families and other related 
matters.

But the group has since 
transformed itself to an economic 
empowerment group thanks to 
interventions brought by a local 
organization -the Ujamaa Community 
Resource Team (UCRT) that is working 
to transform the lives of women in 
rural Manyara region. 

“UCRT has helped us in many ways 
to change how we think and act. 
Particularly in economic matters,” 
says Cecilia Michael, the chairperson 

of the group. 
The Barbayg community where 

the women come from is one with 
deep cultural roots. As a pastoralist 
community, female circumcision and 
early marriages are still rampant.

But according to Cecilia, they have 
been sensitized by UCRT on how 
such practices are backwards and 
retrogressive. “Our group is now 
championing for the end of these 
vices as we move towards embracing 
new life orders for our children,” she 
says. 

Honey production is one of the 
group’s key economic activities. 
Through UCRT’s s support, the 
50-member group has been using 
modern techniques to produce 
record yields of honey which they 
sell and share the proceeds among 

Mama Nyuki women project members led by their officials secretary Cecilia 
Michael and treasurer Teresia Samwel at their project  
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A valuable database also en-
sures that details of all farmers 
and their supplies are captured, 
which in turn ensures targeted 
communications based on loca-
tion.

The platform also presents an 
opportunity for farmers to re-
ceive information and training 
on a range of topics including 
efficient practices and weather 
changes that may impact crop 
quality and productivity. 

Speaking on digitization of the 
agriculture value chain in Tan-
zania, Deputy Minister of Agri-
culture Hussein Bashe says he 
welcomes such innovations as 
M-Kulima as important factors to 
help boost the sector and allow 
the country to achieve its devel-
opment goals.

“This connected farmer platform 
designed by Vodacom Tanza-
nia has started addressing gaps 
in access to critical information 
and services for farmers. It is our 
belief that innovations such this 
will be a major catalyst for devel-
opment in this important sector. 
I am pleased to see the private 
sector playing an active part in 
this endeavour,” Mr Bashe said.

The M-Kulima platform ensures 
that payments are made and re-
ceipts provided through mobile 
money, thus also creating trans-
parency and reducing fraud. 
Farmers are also able to access 
bank loans and make repay-
ments effectively. 

Ekko Oosterhuil, managing di-
rector of Silverland Tanzania 
who are now using the platform, 
said digitizing the value chain is 
in line with the company’s long-
term strategy to empower small-
holder farmers with high quality 
materials and link them to crop 

markets.

“We believe M-Kulima will help 
us connect better with remotely 
located farmer groups and co-
operatives that are our main tar-
get,” Mr Oosterhuil said.

According to Vodacom, the sim-
ple-to-use platform will ensure 
that farmers are not left behind 
as far as the use of technology is 
concerned.

 In order to ensure that the plat-
form is accessible to all, partic-
ularly those in rural areas who 
do not have access to phones, 
Vodacom says measures have 
been put in place to ensure that 
all farmers will access the gad-
gets so that others are not disad-
vantaged. 

‘This platform has already been 
successfully tested in Tanza-
nia as well as other countries 
in West Africa such as Nigeria 
where small holder farmers are 
already benefitting from its exis-
tence,” Mr Dhillon said. 

According to Vodacom, at least 
five million people on the con-
tinent are already using the 
M-Kulima platform. In Tanzania, 
more than 20,000 smallholder 
farmers have been profiled since 
January 2020 and by the end of 

the year an estimated 300,000 
will be ready to be introduced to 
the platform. 

Vodacom is seeking partnerships 
with banks, farm input suppliers 
and relevant government bodies 
like the Tanzania Corporative De-
velopment Commission (TCDC) 
to extend M-Kulima services to 
more AMCOS which it is believed 
lack the digital literacy and nec-
essary tools to allow them to dig-
itize their operations. 

We have had a 
good experience 
with M-Pesa and 
we hope this too 
will go down well 

just like the M-Pesa 
platform. We want 

to revolutionize 
the agricultural 

industry in 
Tanzania just like 

we did with the 
financial sector

Vodacom Business Director,
 Arjun Dhillon. 
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Maria Michael’s old grass thatched house Mama Maria’s new iron roofed house 

themselves. 
“Our husbands have come to 

appreciate what we do because we 
no longer depend on them 100%. 
Through this project we have learnt 
to support each other, and our lives 
have improved” says 60-year-old 
Maria Yohana, also a beneficiary and 
member of the group. 

To these women, honey has always 
been an important part of their 
families’ diet. It features strongly in 
their traditional recipes, and they 
say it plays a key role in energizing 

themselves and their relatives, which 
is why they have teamed up to ensure 
they elevate the project to produce 
honey for local consumption into an 
entrepreneurial venture.

From ensuring that the group was 
registered, UCRT  also supported 
them with purchase of 50 modern 
honeycombs to complement the 50 
traditional honey combs they already 
have. Each group member now owns 
an old and a new honeycomb each, a 
ploy that helped them greatly improve 
honey production as individuals.

“With the old honeycomb, each of 
us was producing between 2-3 litres 
of honey per comb, but the modern 
ones allow us to make 5-7 litres per 
comb,” says Cecilia. 

With one litre of honey selling at 
Tshs 10,000, the women have been 
able to make a profit of Tshs 14 
million that is now circulating among 
them as credit.

“Through this credit I was able to 
take a loan of Tshs 300,000 which I 
invested in planting coriander and 
after harvesting, I made a big profit,” 

Mama Nyuki 
women show 
display their 
harvest to the 
agribusiness 
team who visited 
them at their farm 
in Dirma village- 
Manyara
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Women having a test of the honey harvested

Young Pascalia Michael displaying a motorbike she bought from the 
profit made from their project.

Mama Nyuki women excited and happy to have one of them own a motorbike
 

says Pascalia Michael, a beneficiary of the 
group’s cash lending services.

The 31-year-old sheds tears of joy as she 
points at the motorcycle that she acquired 
from the profit she has made from the 
honey project.

“I share this motorbike with my husband. 
When he is not using it, I use it. At times 
we lease it out for income. I thank UCRT for 
this,” she says.

Through this project, Mama Maria 
Michael has been able to construct an iron-
roofed thatched house and moved from 
the grass-thatched house that she lived 
in for many years. She has in fact even 
welcomed her husband into her new home 
and allocated him a room of his own.  

There was no doubt that the women 
enjoy turns caring for their beehives and 
mixing traditional beekeeping practices 
with modern technology. 

In completing this value chain, UCRT has 
ensured that the group’s honey harvests 
have ready markets. One is the local village 
market locally known as ‘mnada’ where at 
least 5,000 traders converge every Saturday 
to transact their businesses of all kinds.

“This has made the group’s work very 
easy because apart from the few buyers 
who come to the shamba, most purchase 
from the market. The women’s honey 
product is marketable to the extent that 
people queue for it,” says Albert Massuja, a 
UCRT field officer. 

According to Massuja, the program has 
successfully linked the group with suppliers 
of quality packaging materials for their 
product plus protective gear for use when 
handling the honeycombs. 

At least 12 of the 50 women in the group 
have also benefited from UCRT’s  program 
to ensure more land ownership for women 
through certificates of customary right of 
occupancy. 

The program basically aims to allow 
women to own property alongside men   
and is already being widely hailed for 
how it has helped to reduce conflicts 
among families especially those that are 
polygamous.

The group is hopeful that it will be 
extended to benefit all its members and   
spread to other parts of the region so that 
many more women can benefit.  
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A valuable database also en-
sures that details of all farmers 
and their supplies are captured, 
which in turn ensures targeted 
communications based on loca-
tion.

The platform also presents an 
opportunity for farmers to re-
ceive information and training 
on a range of topics including 
efficient practices and weather 
changes that may impact crop 
quality and productivity. 

Speaking on digitization of the 
agriculture value chain in Tan-
zania, Deputy Minister of Agri-
culture Hussein Bashe says he 
welcomes such innovations as 
M-Kulima as important factors to 
help boost the sector and allow 
the country to achieve its devel-
opment goals.

“This connected farmer platform 
designed by Vodacom Tanza-
nia has started addressing gaps 
in access to critical information 
and services for farmers. It is our 
belief that innovations such this 
will be a major catalyst for devel-
opment in this important sector. 
I am pleased to see the private 
sector playing an active part in 
this endeavour,” Mr Bashe said.

The M-Kulima platform ensures 
that payments are made and re-
ceipts provided through mobile 
money, thus also creating trans-
parency and reducing fraud. 
Farmers are also able to access 
bank loans and make repay-
ments effectively. 

Ekko Oosterhuil, managing di-
rector of Silverland Tanzania 
who are now using the platform, 
said digitizing the value chain is 
in line with the company’s long-
term strategy to empower small-
holder farmers with high quality 
materials and link them to crop 

markets.

“We believe M-Kulima will help 
us connect better with remotely 
located farmer groups and co-
operatives that are our main tar-
get,” Mr Oosterhuil said.

According to Vodacom, the sim-
ple-to-use platform will ensure 
that farmers are not left behind 
as far as the use of technology is 
concerned.

 In order to ensure that the plat-
form is accessible to all, partic-
ularly those in rural areas who 
do not have access to phones, 
Vodacom says measures have 
been put in place to ensure that 
all farmers will access the gad-
gets so that others are not disad-
vantaged. 

‘This platform has already been 
successfully tested in Tanza-
nia as well as other countries 
in West Africa such as Nigeria 
where small holder farmers are 
already benefitting from its exis-
tence,” Mr Dhillon said. 

According to Vodacom, at least 
five million people on the con-
tinent are already using the 
M-Kulima platform. In Tanzania, 
more than 20,000 smallholder 
farmers have been profiled since 
January 2020 and by the end of 

the year an estimated 300,000 
will be ready to be introduced to 
the platform. 

Vodacom is seeking partnerships 
with banks, farm input suppliers 
and relevant government bodies 
like the Tanzania Corporative De-
velopment Commission (TCDC) 
to extend M-Kulima services to 
more AMCOS which it is believed 
lack the digital literacy and nec-
essary tools to allow them to dig-
itize their operations. 

We have had a 
good experience 
with M-Pesa and 
we hope this too 
will go down well 

just like the M-Pesa 
platform. We want 

to revolutionize 
the agricultural 

industry in 
Tanzania just like 

we did with the 
financial sector

Vodacom Business Director,
 Arjun Dhillon. 
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Sabasaba festival gains 
more significance

At least 76 foreign institutions 
and over 3,000 local 
organizations participated 
in the 45th Sabasaba 

International Trade Exhibition that 
took place in Dar es Salaam in July 
2021. 

The annual event, also known as 
the Dar es Salaam International Trade 
Fair, is marked in Tanzania every July 
as an important commemoration of 
Tanzania’s journey to statehood. It was 
on July 7, 1954 that the Tanganyika 
African National Union (TANU) was 
founded, later to play an important role 
in the country’s fight for independence 
in 1961and the subsequent merging of 
Tanganyika and Zanzibar to create the 

United Republic of Tanzania in 1964. 
From humble beginnings, the fair has 
grown to become an important event 
for businesses in Eastern and Central 
Africa with participation numbers 
rising annually.

While marking the opening 
ceremony of this year’s DITF at the 
Sabasaba grounds in Kurasini, Dar 
es Salaam, Vice President Phillip 
Mpango called on financial institutions 
to make it easier for businesses to 
access financial support so as to boost 
investments in the country.

“We want to particularly encourage 
the business community in Tanzania 
to ensure they advertise their products 
by branding them as locally made so 

And with this, I want 
to further call upon 
financial institutions 
to ensure that they 
maintain a closer 
relationship with 
entrepreneurs to 
help them grow 
their capital. 
Dr. Mpango 

Vice President Dr. Philip Isdory Mpango tours exhibition booths at the 2021 sabasaba exhibitions in Dar es Salaam
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that we can promote our country 
locally and internationally and thus 
attract more investments,” said Dr 
Mpango. This year’s Sabasaba festival 
was made all the more significant by 
the indefinite cancellation last year of 
the annual Farmers Day celebrations 
known as Nanenane that are marked 
every August 8 to salute farmers’ 
contributions towards Tanzania’s 
economy. 

Dr Mpango spoke of the 
governments’ plan to put more 
emphasis on value addition on 
agricultural products to ensure they 
are competitive in international 
markets. “I want to further call on 
financial institutions to ensure that 
they maintain a closer relationship 
with entrepreneurs to help them 
grow their capital,” the VP said.

He thanked NBC bank for its 
constant support of the Sabasaba fair, 
describing it as “a good sign of the 
bank’s commitment to getting closer 
to traders.”

NBC Bank managing director 
Theobald Sabi acknowledged that this 

was the real influence of the bank’s 
participation and sponsorship of the 
fair.

“Our presence at this exhibition is 
not only limited to showcasing and 

providing our services, but has also 
gone a step further to working with 
the organizers, the Tanzania Trade 
Development Authority (TanTrade), to 
ensure that our stakeholders not only 

Vice President Dr. Phillip Mpango speaking to a herbalist  Aziza Saidi after touring her exhibition booth.

Vice president Dr. Phillip Mpango talks to NBC staff led by the bank’s Managing 
Director Mr. Theobald Sabi during the Sabasaba exhibitions.
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A valuable database also en-
sures that details of all farmers 
and their supplies are captured, 
which in turn ensures targeted 
communications based on loca-
tion.

The platform also presents an 
opportunity for farmers to re-
ceive information and training 
on a range of topics including 
efficient practices and weather 
changes that may impact crop 
quality and productivity. 

Speaking on digitization of the 
agriculture value chain in Tan-
zania, Deputy Minister of Agri-
culture Hussein Bashe says he 
welcomes such innovations as 
M-Kulima as important factors to 
help boost the sector and allow 
the country to achieve its devel-
opment goals.

“This connected farmer platform 
designed by Vodacom Tanza-
nia has started addressing gaps 
in access to critical information 
and services for farmers. It is our 
belief that innovations such this 
will be a major catalyst for devel-
opment in this important sector. 
I am pleased to see the private 
sector playing an active part in 
this endeavour,” Mr Bashe said.

The M-Kulima platform ensures 
that payments are made and re-
ceipts provided through mobile 
money, thus also creating trans-
parency and reducing fraud. 
Farmers are also able to access 
bank loans and make repay-
ments effectively. 

Ekko Oosterhuil, managing di-
rector of Silverland Tanzania 
who are now using the platform, 
said digitizing the value chain is 
in line with the company’s long-
term strategy to empower small-
holder farmers with high quality 
materials and link them to crop 

markets.

“We believe M-Kulima will help 
us connect better with remotely 
located farmer groups and co-
operatives that are our main tar-
get,” Mr Oosterhuil said.

According to Vodacom, the sim-
ple-to-use platform will ensure 
that farmers are not left behind 
as far as the use of technology is 
concerned.

 In order to ensure that the plat-
form is accessible to all, partic-
ularly those in rural areas who 
do not have access to phones, 
Vodacom says measures have 
been put in place to ensure that 
all farmers will access the gad-
gets so that others are not disad-
vantaged. 

‘This platform has already been 
successfully tested in Tanza-
nia as well as other countries 
in West Africa such as Nigeria 
where small holder farmers are 
already benefitting from its exis-
tence,” Mr Dhillon said. 

According to Vodacom, at least 
five million people on the con-
tinent are already using the 
M-Kulima platform. In Tanzania, 
more than 20,000 smallholder 
farmers have been profiled since 
January 2020 and by the end of 

the year an estimated 300,000 
will be ready to be introduced to 
the platform. 

Vodacom is seeking partnerships 
with banks, farm input suppliers 
and relevant government bodies 
like the Tanzania Corporative De-
velopment Commission (TCDC) 
to extend M-Kulima services to 
more AMCOS which it is believed 
lack the digital literacy and nec-
essary tools to allow them to dig-
itize their operations. 

We have had a 
good experience 
with M-Pesa and 
we hope this too 
will go down well 

just like the M-Pesa 
platform. We want 

to revolutionize 
the agricultural 

industry in 
Tanzania just like 

we did with the 
financial sector

Vodacom Business Director,
 Arjun Dhillon. 
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Vice president Dr. 
Phillip Mpango 
receives a gift 
from the bank 
officials 

The Minister of Industries and Trade Prof. Kitila Mkumbo talks to a financial 
analyst Mr. Ephraim Madembwe when he visited the special building of the Bank 
of Tanzania (BOT) at sabasaba exhibitions in Dar es Salaam.

participate, but also ensure that the 
exhibition takes place in an attractive 
environment,” said Mr Sabi.

NBC Bank has recently entered into 
a special agreement with TanTrade 
that would also see it financing the 
construction and renovation of large 
modern halls at the exhibition grounds 
and the building of a statue of the late 
president John Magufuli.

“Public and private institutions 
should see these exhibitions as unique 
spaces to showcase their products, 
interact with other stakeholders in 
related services, receive feedback 
from their clients about their products 
and services, and work on highlighted 
setbacks hindering investment 
sustainability,” said Dr Mpango.

According to TanTrade board 
chairperson Ng’wanza Kamata, the fair 
attracted participants from various 
African countries that included Kenya, 
Rwanda, Ethiopia, Comoros, Burundi, 
Ghana and Egypt as well as Singapore, 
Indonesia, India, Pakistan, China, and 
the US.

On the livestock sector’s 
contribution to national growth, 

Industries and Investments Minister 
Prof Kitila Mkumbo noted that the 
sector has been growing more 
than agriculture in terms of foreign 
markets and income generation.

“Among products which have 
been doing well in opening up 

foreign markets are our animal 
products,” said Prof. Mkumbo. He 
said the government was working on 
introduction of E-markets which will 
enable more Tanzanian farmers to 
get access to international markets 
cheaply.
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“Our biggest problem here is the way our 
local government authorities change laws 
touching on farmers without involving 
the farmers themselves,” says Naomi 

Kusekwa, a farmer who has been at the 
forefront in challenging various policy issues 
that negatively affect her and other farmers in 
rural Shinyanga.

Laws touching on rice production have been 
at the centre of Naomi’s crusade to ensure 
that the rights of rice farmers are not violated.

She is among a few women who have 
been empowered through trainings and 
sensitization workshops to champion the 
rights of farmers not only in her Kashishi 
village but across the entire region. 

For example, together with other advocacy 
champions she was able to negotiate for the 
reduction of a tax on rice products from Tshs 

3,000 to 2,000. 
“Farmers are very particular about the 

taxes that are being imposed on the rice crop. 
This has been a problem because new taxes 
are imposed almost every fortnight and we 
have to engage the local authorities to know 
why this is so because they are hurting our 
farmers,” she says.

The Rural Development Initiative, a local 
based organization in Shinyanga region, has 
been instrumental in linking these advocacy 
groups with various district-level organs such 
as the district business council where they can 
present their cases and push for solutions for 
problems affecting the rice value chain. 

“We have been able to get rid of middlemen 
who come to farmers in the villages to buy 
rice cheaply thereby exploiting the farmers. 
We worked on this together with the district 

Shinyanga rice farmers 
empowered on advocacy

Advocacy champion 
Naomi Kusekwa with 
her fellow women 
group  members as 
she displayed how she 
shares information 
with members of her 
group about issues 
affecting their farming 
operations.

The story of Naomi Kusekwa who has been instrumental in 
challenging key policy issues affecting farmers in rural Shinyanga

A R T I C L E
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A r t i c l e

Innovation weeek exbihtion

A valuable database also en-
sures that details of all farmers 
and their supplies are captured, 
which in turn ensures targeted 
communications based on loca-
tion.

The platform also presents an 
opportunity for farmers to re-
ceive information and training 
on a range of topics including 
efficient practices and weather 
changes that may impact crop 
quality and productivity. 

Speaking on digitization of the 
agriculture value chain in Tan-
zania, Deputy Minister of Agri-
culture Hussein Bashe says he 
welcomes such innovations as 
M-Kulima as important factors to 
help boost the sector and allow 
the country to achieve its devel-
opment goals.

“This connected farmer platform 
designed by Vodacom Tanza-
nia has started addressing gaps 
in access to critical information 
and services for farmers. It is our 
belief that innovations such this 
will be a major catalyst for devel-
opment in this important sector. 
I am pleased to see the private 
sector playing an active part in 
this endeavour,” Mr Bashe said.

The M-Kulima platform ensures 
that payments are made and re-
ceipts provided through mobile 
money, thus also creating trans-
parency and reducing fraud. 
Farmers are also able to access 
bank loans and make repay-
ments effectively. 

Ekko Oosterhuil, managing di-
rector of Silverland Tanzania 
who are now using the platform, 
said digitizing the value chain is 
in line with the company’s long-
term strategy to empower small-
holder farmers with high quality 
materials and link them to crop 

markets.

“We believe M-Kulima will help 
us connect better with remotely 
located farmer groups and co-
operatives that are our main tar-
get,” Mr Oosterhuil said.

According to Vodacom, the sim-
ple-to-use platform will ensure 
that farmers are not left behind 
as far as the use of technology is 
concerned.

 In order to ensure that the plat-
form is accessible to all, partic-
ularly those in rural areas who 
do not have access to phones, 
Vodacom says measures have 
been put in place to ensure that 
all farmers will access the gad-
gets so that others are not disad-
vantaged. 

‘This platform has already been 
successfully tested in Tanza-
nia as well as other countries 
in West Africa such as Nigeria 
where small holder farmers are 
already benefitting from its exis-
tence,” Mr Dhillon said. 

According to Vodacom, at least 
five million people on the con-
tinent are already using the 
M-Kulima platform. In Tanzania, 
more than 20,000 smallholder 
farmers have been profiled since 
January 2020 and by the end of 

the year an estimated 300,000 
will be ready to be introduced to 
the platform. 

Vodacom is seeking partnerships 
with banks, farm input suppliers 
and relevant government bodies 
like the Tanzania Corporative De-
velopment Commission (TCDC) 
to extend M-Kulima services to 
more AMCOS which it is believed 
lack the digital literacy and nec-
essary tools to allow them to dig-
itize their operations. 

We have had a 
good experience 
with M-Pesa and 
we hope this too 
will go down well 

just like the M-Pesa 
platform. We want 

to revolutionize 
the agricultural 

industry in 
Tanzania just like 

we did with the 
financial sector

Vodacom Business Director,
 Arjun Dhillon. 
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stakeholders in the rice value chain where 
they share key information touching on the 
rice value chain. This group involves extension 
officers as well as agricultural officers at the 
district level who share important information.

“Through this platform we ensure any new 
information is circulated to everyone in the 
value chain without them having to travel to 
seek for that information,” she explains.

As one of the beneficiaries of 10 smart 
phones provided by RUDI to ensure that 
farmers gain quick access to information 
on matters touching on the rice value chain, 
Naomi has strived to ensure that farmers 
with problems are assisted timely by posing 
questions to extension officers and receiving 
quick feedback on the spot through the same 
platform. 

She says any new innovations and financial 
opportunities are shared through the 
platform. Mpangala chips in: “We are happy 
because we are leaving behind an empowered 
rice value chain. Farmers who know their 
rights and have networks fully developed and 
can depend on themselves.”

To ensure the network of advocacy 
champions grows, Naomi says she is nurturing 
new champions in other villages within the 
district.

“Advocacy is not easy, not everyone will 
like it because when we achieve something 
through our efforts, there is someone who is 
losing, especially those who have been taking 
advantage of our farmers,” concludes Naomi. 

council and we are happy those 
middlemen are now a thing of the past,” 
she adds. 

The Rural Development Initiative 
(RUDI) has been working for years 
to capacitate and empower women 
to contribute positively in Shinyanga 
region’s rice value chain. 

“We began by making the business 
councils more active, training rice 
farmers on how to identify violations 
along the crop’s value chain and 
facilitating their full participation 
in district council meetings,” says 
RUDI’s program manager responsible 
for strengthening governance and 
innovation in the rice value chain, Mr 
Stephen Mpangala. 

He explains that local government 
authorities now understand the 
importance of having farmers 
representatives present at the business 
council meetings as key stakeholders, 
unlike before when the meetings were 
held without the involvement of farmers.

Further, the advocacy champions 
have also been linked with other 
institutions at the national level where 
they are able to attend meetings in 
other regions as representatives of their 
fellow farmers from Shinyanga. 

“We have just returned from 
Morogoro where we attended a meeting 
of stakeholders from across the country, 
I am happy that I have been empowered 
to speak with confidence in any forum 
on matters affecting rice farmers from 
my region,” says Naomi. 

Married with four children, Naomi 
says her husband has come to 
understand that her role requires her 
to frequently be away dealing with 
advocacy matters. This, she admits, has 
given her the confidence to do her work 
while also improving her relationship 
with her husband.

“In a week, he is sure that I will be 
away somewhere because he knows the 
role I play and this also has benefited us 
because the bad laws that we have been 
fighting have also been affecting us as 
farmers. He appreciates what I do,” she 
adds.

To complement her work, Naomi 
has formed a WhatsApp group for key 

Advocacy is not 
easy, not everyone 
will like it because 
when we achieve 
something 
through our 
efforts, there is 
someone who is 
losing, especially 
those who have 
been taking 
advantage of our 
farmers.
Naomi 
Kusekwa

Naomi Kusekwa with RUDI’s Program Manager  Stephano Mpangala discussing 
some of the messages shared through platforms to benefit farmers

A R T I C L E



Tanzania’s Wine ambassador 
and queen Caroline K. Uiso 
(center) in a group photo with 
(from right) Assistant Director 
KUKU Project Mr. Norbert D. 
Mashauri, Operations Manager 
PASS Leasing Ms. Neema 
Nyangaramela, Communications 
Manager PASS Trust Ms. 
Bevin Bhoke and Business 
Development Manager PASS 
Trust Ms. Leah Mwakang’ata at 
a vineyard in Dodoma.
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The Prime Minister of 
the United Republic of 
Tanzania, Hon. Kassim 
Majaliwa displays grapes 
to farmers of  Mpunguzi 
Village in Dodoma  during 
a recent visit to the  
UWAZAMAM wine factory

NMB introducing a new 
‘NMB Mobile Plus’ service 
that enables a customer 
to access services via their 
phones without having to 
go to a branch or have an 
account.
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A r t i c l e

Innovation weeek exbihtion

A valuable database also en-
sures that details of all farmers 
and their supplies are captured, 
which in turn ensures targeted 
communications based on loca-
tion.

The platform also presents an 
opportunity for farmers to re-
ceive information and training 
on a range of topics including 
efficient practices and weather 
changes that may impact crop 
quality and productivity. 

Speaking on digitization of the 
agriculture value chain in Tan-
zania, Deputy Minister of Agri-
culture Hussein Bashe says he 
welcomes such innovations as 
M-Kulima as important factors to 
help boost the sector and allow 
the country to achieve its devel-
opment goals.

“This connected farmer platform 
designed by Vodacom Tanza-
nia has started addressing gaps 
in access to critical information 
and services for farmers. It is our 
belief that innovations such this 
will be a major catalyst for devel-
opment in this important sector. 
I am pleased to see the private 
sector playing an active part in 
this endeavour,” Mr Bashe said.

The M-Kulima platform ensures 
that payments are made and re-
ceipts provided through mobile 
money, thus also creating trans-
parency and reducing fraud. 
Farmers are also able to access 
bank loans and make repay-
ments effectively. 

Ekko Oosterhuil, managing di-
rector of Silverland Tanzania 
who are now using the platform, 
said digitizing the value chain is 
in line with the company’s long-
term strategy to empower small-
holder farmers with high quality 
materials and link them to crop 

markets.

“We believe M-Kulima will help 
us connect better with remotely 
located farmer groups and co-
operatives that are our main tar-
get,” Mr Oosterhuil said.

According to Vodacom, the sim-
ple-to-use platform will ensure 
that farmers are not left behind 
as far as the use of technology is 
concerned.

 In order to ensure that the plat-
form is accessible to all, partic-
ularly those in rural areas who 
do not have access to phones, 
Vodacom says measures have 
been put in place to ensure that 
all farmers will access the gad-
gets so that others are not disad-
vantaged. 

‘This platform has already been 
successfully tested in Tanza-
nia as well as other countries 
in West Africa such as Nigeria 
where small holder farmers are 
already benefitting from its exis-
tence,” Mr Dhillon said. 

According to Vodacom, at least 
five million people on the con-
tinent are already using the 
M-Kulima platform. In Tanzania, 
more than 20,000 smallholder 
farmers have been profiled since 
January 2020 and by the end of 

the year an estimated 300,000 
will be ready to be introduced to 
the platform. 

Vodacom is seeking partnerships 
with banks, farm input suppliers 
and relevant government bodies 
like the Tanzania Corporative De-
velopment Commission (TCDC) 
to extend M-Kulima services to 
more AMCOS which it is believed 
lack the digital literacy and nec-
essary tools to allow them to dig-
itize their operations. 

We have had a 
good experience 
with M-Pesa and 
we hope this too 
will go down well 

just like the M-Pesa 
platform. We want 

to revolutionize 
the agricultural 

industry in 
Tanzania just like 

we did with the 
financial sector

Vodacom Business Director,
 Arjun Dhillon. 
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TADB Managing Director  
Frank Nyabundege (right) 
receiving a document 
from TADB’s former MD. 
Japhet Justine when he 
(Nyabundege)reported to 
the TADB offices following 
his appointment. 

Jenga Afya Tokomeza Umaskini 
(JATU) stakeholders meeting ;

Women participants exchanging 
ideas on the use of the JATU 
system during the meeting held in 
Dares Salaam recently.

Advisor to the Office of 
the President Zanzibar- 
Mahboob ,Champsi 
receives a gift from 
PASS Trust COO  Anna 
Shanalingigwa during a 
visit to PASS Trust offices 
recently.
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Minister for Agriculture 
Hon. Prof. Adolf Faustine 
Mkenda (MP) handing 
over a pesticide spraying 
machine to Ruvuma 
Regional Commissioner Hon. 
Christina Mndeme during a 
meeting with cashewnuts 
stakeholders in Dodoma.

PASS Leasing Company 
LTD and KANU 
Equipment staff talking 
to a customer during the 
concluded 2021 sabasaba 
exhibitions in Dar es 
Salaam 

Young entrepreneurs 
from the Agribusiness 
Innovation Centers – 
PASS AIC located in SUA- 
Morogoro and Mbande- 
Dodoma in a discussion 
aty a previous function in 
Doidoma. 



Parliamentary Standing Committee (Agriculture, Livestock and Water Committee) of the United 
Republic of Tanzania visited Rijkzwaan Tanzania Company located at Arusha, which is the fifth-largest 
producer and seller of seeds globally.

PASS Leasing company 
LTD Operations 
Manager Neema 
Nyangaramela talks 
to a client during 
the concluded East 
Africa chamber of 
commerce exhibitions 
in mwanza.
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A r t i c l e

Innovation weeek exbihtion

A valuable database also en-
sures that details of all farmers 
and their supplies are captured, 
which in turn ensures targeted 
communications based on loca-
tion.

The platform also presents an 
opportunity for farmers to re-
ceive information and training 
on a range of topics including 
efficient practices and weather 
changes that may impact crop 
quality and productivity. 

Speaking on digitization of the 
agriculture value chain in Tan-
zania, Deputy Minister of Agri-
culture Hussein Bashe says he 
welcomes such innovations as 
M-Kulima as important factors to 
help boost the sector and allow 
the country to achieve its devel-
opment goals.

“This connected farmer platform 
designed by Vodacom Tanza-
nia has started addressing gaps 
in access to critical information 
and services for farmers. It is our 
belief that innovations such this 
will be a major catalyst for devel-
opment in this important sector. 
I am pleased to see the private 
sector playing an active part in 
this endeavour,” Mr Bashe said.

The M-Kulima platform ensures 
that payments are made and re-
ceipts provided through mobile 
money, thus also creating trans-
parency and reducing fraud. 
Farmers are also able to access 
bank loans and make repay-
ments effectively. 

Ekko Oosterhuil, managing di-
rector of Silverland Tanzania 
who are now using the platform, 
said digitizing the value chain is 
in line with the company’s long-
term strategy to empower small-
holder farmers with high quality 
materials and link them to crop 

markets.

“We believe M-Kulima will help 
us connect better with remotely 
located farmer groups and co-
operatives that are our main tar-
get,” Mr Oosterhuil said.

According to Vodacom, the sim-
ple-to-use platform will ensure 
that farmers are not left behind 
as far as the use of technology is 
concerned.

 In order to ensure that the plat-
form is accessible to all, partic-
ularly those in rural areas who 
do not have access to phones, 
Vodacom says measures have 
been put in place to ensure that 
all farmers will access the gad-
gets so that others are not disad-
vantaged. 

‘This platform has already been 
successfully tested in Tanza-
nia as well as other countries 
in West Africa such as Nigeria 
where small holder farmers are 
already benefitting from its exis-
tence,” Mr Dhillon said. 

According to Vodacom, at least 
five million people on the con-
tinent are already using the 
M-Kulima platform. In Tanzania, 
more than 20,000 smallholder 
farmers have been profiled since 
January 2020 and by the end of 

the year an estimated 300,000 
will be ready to be introduced to 
the platform. 

Vodacom is seeking partnerships 
with banks, farm input suppliers 
and relevant government bodies 
like the Tanzania Corporative De-
velopment Commission (TCDC) 
to extend M-Kulima services to 
more AMCOS which it is believed 
lack the digital literacy and nec-
essary tools to allow them to dig-
itize their operations. 

We have had a 
good experience 
with M-Pesa and 
we hope this too 
will go down well 

just like the M-Pesa 
platform. We want 

to revolutionize 
the agricultural 

industry in 
Tanzania just like 

we did with the 
financial sector

Vodacom Business Director,
 Arjun Dhillon. 
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Tanzania’s Wine ambassador and queen Caroline K. Uiso talks to stakehollders on a learning mission to  
Eva’s Vine yard in Bwigiri village, Chamwino district in Dodoma.

PASS Trust staff and partners  
from Denmark and Sweden 
embassies  (Brasio Msugu, 
Jema Jacob Ngwale, Ida Sofie 
Birkø Kjærgaard and Mattias 
Lindstrom) in a group photo 
with the Vice-Chancellor 
of Sokoine University of 
Agriculture (SUA) Prof. Raphael 
Tihelwa Chibunda after a 
session at the University.
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A r t i c l e

Innovation weeek exbihtion

A valuable database also en-
sures that details of all farmers 
and their supplies are captured, 
which in turn ensures targeted 
communications based on loca-
tion.

The platform also presents an 
opportunity for farmers to re-
ceive information and training 
on a range of topics including 
efficient practices and weather 
changes that may impact crop 
quality and productivity. 

Speaking on digitization of the 
agriculture value chain in Tan-
zania, Deputy Minister of Agri-
culture Hussein Bashe says he 
welcomes such innovations as 
M-Kulima as important factors to 
help boost the sector and allow 
the country to achieve its devel-
opment goals.

“This connected farmer platform 
designed by Vodacom Tanza-
nia has started addressing gaps 
in access to critical information 
and services for farmers. It is our 
belief that innovations such this 
will be a major catalyst for devel-
opment in this important sector. 
I am pleased to see the private 
sector playing an active part in 
this endeavour,” Mr Bashe said.

The M-Kulima platform ensures 
that payments are made and re-
ceipts provided through mobile 
money, thus also creating trans-
parency and reducing fraud. 
Farmers are also able to access 
bank loans and make repay-
ments effectively. 

Ekko Oosterhuil, managing di-
rector of Silverland Tanzania 
who are now using the platform, 
said digitizing the value chain is 
in line with the company’s long-
term strategy to empower small-
holder farmers with high quality 
materials and link them to crop 

markets.

“We believe M-Kulima will help 
us connect better with remotely 
located farmer groups and co-
operatives that are our main tar-
get,” Mr Oosterhuil said.

According to Vodacom, the sim-
ple-to-use platform will ensure 
that farmers are not left behind 
as far as the use of technology is 
concerned.

 In order to ensure that the plat-
form is accessible to all, partic-
ularly those in rural areas who 
do not have access to phones, 
Vodacom says measures have 
been put in place to ensure that 
all farmers will access the gad-
gets so that others are not disad-
vantaged. 

‘This platform has already been 
successfully tested in Tanza-
nia as well as other countries 
in West Africa such as Nigeria 
where small holder farmers are 
already benefitting from its exis-
tence,” Mr Dhillon said. 

According to Vodacom, at least 
five million people on the con-
tinent are already using the 
M-Kulima platform. In Tanzania, 
more than 20,000 smallholder 
farmers have been profiled since 
January 2020 and by the end of 

the year an estimated 300,000 
will be ready to be introduced to 
the platform. 

Vodacom is seeking partnerships 
with banks, farm input suppliers 
and relevant government bodies 
like the Tanzania Corporative De-
velopment Commission (TCDC) 
to extend M-Kulima services to 
more AMCOS which it is believed 
lack the digital literacy and nec-
essary tools to allow them to dig-
itize their operations. 

We have had a 
good experience 
with M-Pesa and 
we hope this too 
will go down well 

just like the M-Pesa 
platform. We want 

to revolutionize 
the agricultural 

industry in 
Tanzania just like 

we did with the 
financial sector

Vodacom Business Director,
 Arjun Dhillon. 
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Korogwe District 
Commissioner Basilla 
Mwanukuzi presents 
tractor keys to Potina 
Gunga a beneficiary 
of PASS Leasing 
company ltd loan 
on agri-equipment 
and machinery. The 
function was held in 
MomboTanga. With 
Microphone, is PASS 
Leasing company lTD 
Managing Director 
Killo Lusewa.

TADB Managing Director  Frank Nyabudenge receives a gift from PASS Trust Managing Director Yohane Kaduma 
when he visted the Trust offices in Dar es Salaam recently. 



Alko Vintages Finance Manager presents a gift to Prime Minister of the United Republic of Tanzania Hon. Kassim Majaliwa 
Majaliwa (MP) during a recent visit and stakeholder engagement forum on grapes production in Dodoma .

Director of Malembo Farm 
Mr. Lucas Elias Malembo 
poses with students from 
Msasani Islamic Secondary 
School and Benjamin 
William Mkapa High School 
in the field after training 
them in agribusiness as 
part of the Malembo Farm 
Academy program offered 
to students every Saturday.
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A r t i c l e

Innovation weeek exbihtion

A valuable database also en-
sures that details of all farmers 
and their supplies are captured, 
which in turn ensures targeted 
communications based on loca-
tion.

The platform also presents an 
opportunity for farmers to re-
ceive information and training 
on a range of topics including 
efficient practices and weather 
changes that may impact crop 
quality and productivity. 

Speaking on digitization of the 
agriculture value chain in Tan-
zania, Deputy Minister of Agri-
culture Hussein Bashe says he 
welcomes such innovations as 
M-Kulima as important factors to 
help boost the sector and allow 
the country to achieve its devel-
opment goals.

“This connected farmer platform 
designed by Vodacom Tanza-
nia has started addressing gaps 
in access to critical information 
and services for farmers. It is our 
belief that innovations such this 
will be a major catalyst for devel-
opment in this important sector. 
I am pleased to see the private 
sector playing an active part in 
this endeavour,” Mr Bashe said.

The M-Kulima platform ensures 
that payments are made and re-
ceipts provided through mobile 
money, thus also creating trans-
parency and reducing fraud. 
Farmers are also able to access 
bank loans and make repay-
ments effectively. 

Ekko Oosterhuil, managing di-
rector of Silverland Tanzania 
who are now using the platform, 
said digitizing the value chain is 
in line with the company’s long-
term strategy to empower small-
holder farmers with high quality 
materials and link them to crop 

markets.

“We believe M-Kulima will help 
us connect better with remotely 
located farmer groups and co-
operatives that are our main tar-
get,” Mr Oosterhuil said.

According to Vodacom, the sim-
ple-to-use platform will ensure 
that farmers are not left behind 
as far as the use of technology is 
concerned.

 In order to ensure that the plat-
form is accessible to all, partic-
ularly those in rural areas who 
do not have access to phones, 
Vodacom says measures have 
been put in place to ensure that 
all farmers will access the gad-
gets so that others are not disad-
vantaged. 

‘This platform has already been 
successfully tested in Tanza-
nia as well as other countries 
in West Africa such as Nigeria 
where small holder farmers are 
already benefitting from its exis-
tence,” Mr Dhillon said. 

According to Vodacom, at least 
five million people on the con-
tinent are already using the 
M-Kulima platform. In Tanzania, 
more than 20,000 smallholder 
farmers have been profiled since 
January 2020 and by the end of 

the year an estimated 300,000 
will be ready to be introduced to 
the platform. 

Vodacom is seeking partnerships 
with banks, farm input suppliers 
and relevant government bodies 
like the Tanzania Corporative De-
velopment Commission (TCDC) 
to extend M-Kulima services to 
more AMCOS which it is believed 
lack the digital literacy and nec-
essary tools to allow them to dig-
itize their operations. 

We have had a 
good experience 
with M-Pesa and 
we hope this too 
will go down well 

just like the M-Pesa 
platform. We want 

to revolutionize 
the agricultural 

industry in 
Tanzania just like 

we did with the 
financial sector

Vodacom Business Director,
 Arjun Dhillon. 
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A traditional dance group providing entertainment to agribusiness stakeholders
 when they visited vineyard of Ms. Evelina Madeje in Bwigiri village at Chamwino district in Dodoma.

PICTORIAL

Communications and 
Information Technology 
Minister, Hon. Faustine 
Ndungulile (center) with a 
host of CRDB officials during 
the  re-launching of the 
Postal office  CRDB Agent 
services across the country 
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Innovation weeek exbihtion
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nia as well as other countries 
in West Africa such as Nigeria 
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already benefitting from its exis-
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the year an estimated 300,000 
will be ready to be introduced to 
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DAR ES SALAAM
Plot 48B, Ursino street, Dar es Salaam
Tel: +255 222 772 775 or 0677 777 200

DODOMA
Uhindini, Mwanza road, Dodoma
Tel: 0719 636 339

MOROGORO
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Opposite Mtawala Primary School 
Tel: 0715 997 777
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Oljoro road,Oljoro, Arusha
Tel: 0788 233 980

MPANDA
Near Mpanda Hotel 
Tel: 0653 549 001, 0784 387 171

www.lonagro.com
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Kisolonza, Mafinga, Iringa 
Tel: 0716 839 530

MWANZA
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